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GRUPO

Resultados 2T26 petz cobasi

Sao Paulo, 13 de agosto de 2026 - A Uniao Pet Participagoes S.A. ("Grupo Petz Cobasi”) divulga os resultados do
segundo trimestre de 2026 (2T26). Os numeros de 2025 sao apresentados em base “pro forma"” gerencial e
nao auditada, simulando a consolidagao dos resultados de Petz e Cobasi como uma Unica operagao.

Nossas Demonstragdes Financeiras seguem o IFRS 16, mas neste relatério, os nimeros sédo apresentados segundo a
norma antiga, IAS 17/CPC 06, com reconciliagédo disponivel nas paginas 20-22, para melhor representar a realidade
econdmica do negdcio.

DESTAQUES DO
RESULTADO 2T26

- FORTE GERAGAO DE CAIXA OPERACIONAL: +R$213,4 milhdes no trimestre

« RECEITA BRUTA B2C + SERVICOS: RS2,1bilhGes (crescimento de +8,2% a/a)
Receita Bruta Total: Cobasi: +8,6% a/a | Petz: +7,2% a/a

« VENDAS DIGITAIS: crescimento de +9,2% a/a, atingindo 40,6% de participagao nas
vendas totais (+0,5 p.p. a/a)

« EBITDA AJUSTADO: R$186,7 milhdes, crescimento de +11,0% a/a com expansao de
Margem EBITDA Ajustada de +0,3 p.p. a/a, atingindo 10,6%

« LUCRO LiQUIDO AJUSTADO: crescimento de +8,4% a/a, atingindo R$70,3 milhdes

+ PARTICIPACAO DE MARCAS PROPRIAS:
Petz:14,4% (+1,5 p.p. a/a) | Cobasi: 9.5% (+3,1 p.p. a/a)
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Mensagem da Administragao

Ao encerrarmos o primeiro semestre de 2026, estamos muito satisfeitos com os avancgos alcangados na fusao
até entdo e com a evolugao consistente da integragcado entre as companhias, reforcando nossa confianca na
estratégia definida para o Grupo Petz Cobasi.

O principal pilar dessa jornada é a governancga. Desde o inicio da combinagdo de negdcios, observamos um
elevado alinhamento entre os sécios fundadores, sustentado por uma relagao de confianga, forte engajamento,
papéis e responsabilidades claramente definidos e um objetivo comum: construir um caso de exceléncia em
integracado no varejo brasileiro, com foco na captura de sinergias e na geragéo consistente de valor para os
acionistas.

Mesmo em um ambiente macroeconémico ainda desafiador, especialmente para o setor de varejo em geral,
marcado por juros elevados, familias altamente endividadas e pressdo sobre o consumo, fomos capazes de
entregar crescimento sdlido, expansdo de rentabilidade e, principalmente, uma forte geracdo de caixa,
mantendo disciplina na execugéao e foco em eficiéncia.

A Receita Bruta alcancou RS 2,1 bilhdes no trimestre, um crescimento de 7,8% em relacdo ao mesmo periodo do
ano anterior. Em um cenério de inflagdo interna acumulada préoxima de 1%-2% e auséncia de reajustes de precos
pela industria, esse resultado representa crescimento real, sustentado principalmente pelo aumento de volumes.
E importante destacar o desempenho equilibrado entre as duas bandeiras (Cobasi +8,6% a/a e Petz +7,2% a/a) e
entre os canais fisico (+7.4% a/a) e digital (+9.2% a/a), reforcando a solidez da nossa estratégia omnicanal e da
proposta de valor, com SSS (Same Store Sales) em patamares continuamente saudaveis.

O canal fisico segue desempenhando um papel de destaque, impulsionado pela retomada consistente do fluxo
de clientes, pela evolugado continua da experiéncia em loja e pelo elevado engajamento das equipes de
atendimento. Ao mesmo tempo, o digital manteve a trajetdria de crescimento superior, apoiado por um modelo
omnicanal Unico, capaz de combinar conveniéncia, elevado nivel de servico e uma operagao logistica altamente
eficiente, atributos que seguem diferenciando a Companhia em um ambiente competitivo intenso.

O grande destaque do trimestre foi a forte geracéo de caixa operacional, que totalizou RS 213,4 milhdes,
refletindo uma alta conversdo de EBITDA em caixa — atributo de diferenciagdo da Companhia e que reflete a
disciplina na gestédo do capital de giro, controle de despesas e foco permanente em eficiéncia operacional. Essa
capacidade tem permitido fortalecer continuamente nossa posicao de caixa liquido e ampliar nossa flexibilidade
financeira para executar a estratégia de longo prazo.

Os resultados do primeiro semestre reforgcam a robustez do modelo de negdcios. No periodo, alcangamos uma
Receita Bruta de RS 4,1 bilhdes, crescimento de 87% em relacdo ao mesmo periodo do ano anterior,
acompanhado por margem bruta de 47,1% (+0,2 p.p. a/a), diluigdo de 0,9 p.p. a/a nas despesas operacionais e
expansao de 11 p.p. a/a na margem EBITDA ajustada, que atingiu 10,2%. E importante mencionar que esses
resultados foram alcangados antes da captura das sinergias significativas da combinagado de negdcios,
reforgando nossa confianga no potencial de expanséo adicional de rentabilidade ao longo do segundo semestre
€ nos proximos anos.

Nesses primeiros seis meses do ano, avangcamos de forma consistente em todas as principais frentes de
integracdo e sinergias previstas. Concluimos, ainda no segundo trimestre, a maior parte da unificagédo das
negociagdes comerciais com fornecedores; avangamos na renegociagado de despesas indiretas; aceleramos a
integragao das marcas proprias entre as bandeiras; e iniciamos a frente de racionalizagdo de lojas.
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Mensagem da Administragao

A participagéo de marcas proprias continuou avangando de forma consistente, atingindo 14,4% das vendas da
Petz (+1,5 p.p. a/a) e 9.5% da Cobasi (+3,1 p.p. a/a). Destaca-se, nesse contexto, a evolugédo da integracao da
Petix, nossa industria de tapetes higiénicos, que segue ampliando o abastecimento a demanda da Cobasi, com
os tapetes de marcas préprias ja representando mais de 80% das vendas da categoria em junho na bandeira
Cobasi. Na Petz, a participagao foi de 88%. Esse avango evidencia o potencial da integragao operacional entre as
duas bandeiras e refor¢a nossa confianga na captura consistente das sinergias previstas para a combinag¢éo de

negdcios.

Durante o trimestre, iniciamos a frente de racionalizagao de lojas, priorizando o aumento da rentabilidade da
rede. Até o final de julho, encerramos 4 unidades de menor rentabilidade. Esse movimento permitiu reter e
redirecionar grande parte do faturamento dessas lojas por meio da migragdo das vendas para unidades
préximas. Ao mesmo tempo, reduzimos despesas operacionais das lojas fechadas e fortalecemos a rentabilidade
das operagoes, contribuindo para a evolugao do EBITDA 4-Wall das lojas adjacentes.

Grande parte dessas iniciativas foi estruturada ao longo da primeira metade do ano e comegara a produzir
efeitos financeiros relevantes a partir do segundo semestre. Permanecemos confiantes na entrega da curva de
sinergias anunciada ao mercado em janeiro e acreditamos que os ganhos deverao se acelerar progressivamente
nos préximos trimestres.

Os resultados do primeiro semestre confirmam que estamos executando nosso plano de integragao dentro do
cronograma estabelecido. Mais importante, demonstram que a Companhia continua crescendo de forma
consistente mesmo antes da captura plena das sinergias esperadas. Entramos no segundo semestre com uma
operagdo ainda mais integrada, uma posigéo financeira sdlida, elevada capacidade de geracgao de caixa e uma
agenda clara de eficiéncia operacional, fatores que sustentam nossa confianga na continuidade da expansao da
rentabilidade e da geragéo de valor.

Paulo Nassar
CEO
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Demonstracao do Resultado do Exercicio

Grupo Petz Cobasi 2T25 6M25

] - 2T26 Var. 6M26 Var.

RS mil, exceto quando indicado (pro forma) (pro forma)

Receita Bruta Total 2.107.541 1.954.513 7.8% 4.128.950 3.797.978 8.7%
Petx’ 1141971 1.065.030  7.2% 2247384 2072747  84%
Cobasi 965.570 889.483 8.6% 1.881.565  1.725.231 9.1%

Por Canal
Fisico 1221198  1.136.835 7.4% 2.379.572 2.209.633 7.7%
Digital 855.597 783.338 9.2% 1.692.696 1526135 10.9%
Vendas B2B' 30.746 34.340 (10.5%) 56.682 62.210 (8.9%)

Por Modalidade
Receita B2C? 2.029.185 1.883.252 7.7% 3.978.482 3.661.780 8.6%
Receita B2B2 30.746 34.340 (10.5%) 56.682 62.210 (8.9%)
Servigos e Outros 47.610 36.921 29,0% 93.786 73.988 26,8%

Impostos e Outras Dedugdes (340.583)  (316.834) 7.5% (669.899) (615.645) 8.8%

Receita Liquida 1.766.958 1.637.679 7.9% 3.459.051 3.182.333 8,7%

Custos (930.512)  (863.971) 77%  (1.831169) (1.692.244) 82%

Lucro Bruto 836.446 773.708 8,1% 1.627.881 1.490.089 9.2%

Margem Bruta 47,3% 47.2% 0.1p.p. 47.1% 46,8% 0,2 p.p.

Receitas (Despesas) Operacionais (649.707) (605.545) 7.3% (1.274.568) (1.201.061) 6,1%

% Receita Liquida Total 36,8% 37.0% (0.2 p.p.) 36.8% 37.7% (0.9 p.p.)

Despesas com Vendas (504.155)  (469.270) 7.4% (990.229) (932.256) 6.2%

% Receita Liquida Total 28,5% 28,7% (01p.p) 28,6% 293%  (0.7pp)

Despesas Gerais & Administrativas (G&A) (143.943)  (133.518) 7.8% (283.872) (264.204)  7.4%

% Receita Liquida Total 8.1% 8.2% (0.0 p.p) 8.2% 8.3% (0.1p.p.)

Outras Despesas Operacionais (1.610) (2.757) (41,6%) (467) (4.601) (89.8%)

% Receita Liquida Total 0.1% 0.2% (0.1p.p) 0.0% 0.1% (0.1p.p.)

EBITDA Ajustado® 186.739 168.163 11,0% 353.313 289.028 22,2%

Margem EBITDA Ajustada 10,6% 10,3% 0,3 p.p- 10,2% 9.1% 1.1 p.p.

Resultado N&o Recorrente* 50.156 8.977 458,7% 37.229 (16.812) -

Plano de Opgao de Compra de Acdes 2186 (2.821) - 3.07M (3.063) -

Baixa de Ativos/Investimentos (3.230) - - (3.230) (37) -

Baixa de Arrendamentos - - - - (968) -100,0%

Depreciacdo & Amortizagao (84.394) (75.374) 12,0% (168.100)  (150.086)  12,0%

';:‘nzr:czﬁi'“w“a' Antes doResultado .5, 457 98946  531% 222282 118.062 88,3%

Resultado Financeiro® 1.158 1.5633 (24,5%) (3.965) 10.823 -

Receitas Financeiras 35.158 35.904 (21%) 72.476 77.037 (5.9%)

Despesas Financeiras (34.000) (34.371) (11%) (76.441) (66.214) 15,4%

Lucro Antes do IR e CS 152.615 100.479 51,9% 218.317 128.885 69.4%

Imposto de Renda e Contribuicado Social (52.197) (30.493) 71.2% (76.228) (37.850) 101,4%

Lucro Liquido 100.418 69.986 43,5% 142.089 91.035 56,1%

Lucro Liquido Ajustado® 70.302 64.833 8.4% 124.206 101.925 21,9%

Margem Liquida Ajustada 4,0% 4,0% 0,0 p.p. 3,6% 3.2% 0.4 p.p.

TInclui eliminag&o /ntercompanyentre Petz e Cobasi no valor de RS 7,1 milhdes

2Vendas B2C (Business to Consumer) referem-se as vendas realizadas diretamente para o consumidor final, e inclui os canais Petz, Cobasi, Mundo Pet, Zee.Now e o e-
commerce da Zee.Dog. J4 as vendas B2B (Business to Business) referem-se as vendas realizadas para outras empresas, e inclui os canais Petix (vendas para pet shops e
supermercados) e Zee.Dog (pet shops e vendas para parceiros no exterior)

2 Né&o considera o efeito do IFRS 16, além dos ajustes explicados na pagina 13

4Né&o recorrentes explicados na pagina 13, em sua maioria atrelados ao Acordo de Associagdo entre Petz e Cobasi, envolvendo honorérios de assessores da transagao e due
dilligence)

5Contém efeito de marcagéo a mercado do swap relacionado a linha de financiamento “4131", em ddlar. No 2T26, essa variaco gerou um impacto negativo de R$83 mil no Lucro

Liguido. Ressalta-se que nédo ha efeito caixa e até o vencimento da operagao, em marco de 2028, o resultado combinado do instrumento derivativo e variagdo cambial sera zero

¢ Ajustes explicados na pagina 14. Nao considera o efeito do IFRS 16, portanto ndo deve ser usado como referéncia para base de célculo de dividendos. 6
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Expansao de Lojas

A Companha encerrou o trimestre com um total de 520 lojas, sendo 265 lojas Petz e 255 lojas Cobasi, totalizando
441,9 mil m* de érea de vendas, fortalecendo a posicdo de lideranga como o maior ecossistema pet do pais. Durante o
2T26, a Companhia encerrou 2 lojas da bandeira Cobasi em S&o Paulo — SP, em linha com o plano estratégico de
racionalizagéo pontual da rede. Com a descontinuagédo de outras 2 unidades em julho, a frente de racionalizagao
totalizou 4 lojas de menor rentabilidade até o final do més.

Atualmente, estamos presentes em 24 UFs em todas as 5 regides do Brasil - com uma concentragao geogréafica de
65% na regiao Sudeste, 15% no Sul, 9% no Nordeste, 9% no Centro-Oeste e 2% no Norte.

16,3% das lojas com 145 cidades com ao Area média de 566 m*

menos de 3 anos menos 1 loja do das lojas inauguradas
(ndao maduras) Grupo Petz Cobasi nos ultimos 24 meses

Numero de Lojas EBITDA “4-Wall” (Lojas)

% da Receita Liquida

511 515 521 522 520 Lojas Grupo Petz Cobasi
3 0 . EBITDA 4-Wall
Safras # Lojas (LTM Jun/26)

262 265 Até 2020 241 18.6%
2021 78 19.2%
2022 92 17.2%

249 256 257 255
2023 59 18,4%

2725  3T25  4T25 1126 2726 2024 35 14.0%
2025 14 1%

I Cobasi [l Petz Inauguragdes

Vale destacar a expansao de +1,2 p.p a/a no EBITDA 4-Wall (LTM) consolidado das safras

2020-24, refletindo a maturagao das lojas, com fortes ganhos de alavancagem operacional.

Performance Same Store Sales (SSS)

No 2T26, o SSS consolidado apresentou crescimento de +7,1% a/a. Na bandeira Petz, o SSS
atingiu +7,4% a/a e, na bandeira Cobasi, +6,6% a/a, patamar saudavel em ambas as bandeiras.

11.8%
9,8% 9.8% q .
8,2% 8,0% 8,7% 7477'1A 8164 7,9%
7.5% 72% 7.4% w e 58%  7.0%
= e 6,%. : 59%  58%
2725 3725 4725 1726 2726 6M25 6M26

I cobasi M Petz I Consolidado
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Receita Bruta | Desempenho por Canal

Grupo Petz Cobasi 2T25 6M25

2T26 Var. 6M26 Var.
RS mil, exceto quando indicado (pro forma) ar (pro forma) ar
PesT '’ 1.141.971 1.065.030 7.2% 2.247.384 2.072.747 8.4%
Cobasi 965.570 889.483 8.6% 1.881.565 1.725.231 9.1%
Por Canal
Fisico 1.221.198 1.136.835 74% 2.379.572 2.209.633 7.7%
Digital 855.597 783.338 9.2% 1.692.696 1.526.135 10.9%
Vendas B2B' 30.746 34.340 (10.5%) 56.682 62.210 (8.9%)
Por Modalidade
Vendas B2C 2.029.185  1.883.252 7.7% 3.978482  3.661.780 8.6%
Vendas B2B' 30.746 34.340 (10,5%) 56.682 62.210 (8.9%)
Servigos e Outros 47.610 36.921 29.0% 93.786 73.988 26,8%
Receita Bruta Total 2.107.541 1.954.513 7.8% 4.128.950 3.797.978 8,7%

TInclui eliminagéo intercompany entre Petz e Cobasi no valor de RS 7,1 milhdes.

No 2T26, a Receita Bruta do Grupo Petz Cobasi totalizou R$2,1 bilhées, crescimento de +7,8% a/a, refletindo
um desempenho consistente. No acumulado de 6 meses, a Receita Bruta totalizou R$4,1 bilhdes, um crescimento de
+8,7% a/a. A Petz atingiu R$1,1 bilhdo de Receita Bruta, crescimento de +7,2% afa, e a Cobasi R$965,6
milhdes, avancando +8,6% a/a no trimestre. Vale destacar que, no 2725, a Companhia registrou um forte
crescimento (+10,0% a/a) na Receita Bruta consolidada, elevando a base de comparagéo para esse trimestre.

Este desempenho foi impulsionado principalmente pelo crescimento de volume, em um cendrio de inflagao
interna acumulada de 12 meses (LTM) controlada, préxima de 1%-2% e sem reajustes de pregos por parte da
indUstria, diferentemente do observado no 2T25. Dessa forma, o crescimento das vendas representou um ganho
real, refletindo o impacto positivo das iniciativas estratégicas, incluindo uma visdo mais ampla da proposta de valor
ao cliente que contribuiu para o aprimoramento das estratégias de fidelizagao, fortalecendo a posigdo competitiva da
companhia.

A performance do 2T26 refletiu um equilibrio entre o crescimento das vendas digitais (+9,2%) e do canal
fisico (+7,4%). O resultado evidencia a consistente execucao operacional, com destaque para um
engajamento das equipes de loja cada vez maior, impulsionado pela gamificagcdo através dos campeonatos de
vendas e metas internas. Vale destacar também a evolugdao das marcas proprias, cuja penetragao
consolidada (Petz e Cobasi) atingiu aproximadamente 12,1% das vendas, um avanco de +2,2 p.p. em
relagao ao mesmo periodo do ano anterior — reflexo da participagao de 14,4% na Petz e 9,5% na Cobasi,
detalhado na segao de Lucro Bruto.

Receita Bruta Total

RS milhdes +8,7%
+7.8% 3798 4129

1.955 1.986 2.088 2.021 2.108

1.065 1.087 1142 1105 1142

889 899 947 916 966

2T25* 3T25* AT25* 1726 2T26 6M25* 6M26
I Petz T Cobasi

*Resultado pro forma gerencial, simulando a consolidagdo dos resultados de Petz e Cobasi para o exercicio de 2025.

A Receita Bruta do Grupo Petz Cobasi pode ser analisada por:

- Canais: (i) Fisico: originadas nas lojas fisicas Petz, incluindo Servigos, e Zee.Now; (i) Digital: originadas pelos canais digitais (Petz, Zee.Dog, Zee.Now), que consideram as
vendas Omnichannel (Pick-up e Ship from Store) e o e-commerce (vendas expedidas diretamente para o cliente a partir do centro de distribui¢éo); e (iii) Venda de produtos
B2B: Business to Business — vendas realizadas para outras empresas, que inclui os canais Petix e Zee.Dog (pet shops parceiros no exterior).

- Modalidades: (i) Venda de produtos B2C: Business to Consumer — diretamente para o consumidor final, que inclui os canais Petz, Zee.Now e o e-commerce da Zee.Dog; (ii)
Venda de produtos B2B: Business to Business - vendas realizadas para outras empresas, que inclui os canais Petix e Zee.Dog; e (iii) Servigos.
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Receita Bruta | Desempenho por Canal

O 2T26 foi marcado por um maior equilibrio entre os canais de venda. Enquanto o canal fisico avangou
7.4% em relagao ao mesmo periodo do ano anterior, o digital cresceu 9,2%, evidenciando o sucesso da
estratégia omnicanal e a for¢ca da proposta de valor da Companhia.

O canal fisico totalizou R$ 1,2 bilhdo no 2T26, com desempenho impulsionado pela retomada consistente
do fluxo de clientes, sustentada por melhorias em sortimento, precificagdo e dinamica comercial. O trimestre
também foi marcado pelos campeonatos de vendas e campanhas motivacionais unificadas entre as bandeiras, que
elevaram o engajamento das equipes e reforcam a relevancia do canal fisico na estratégia da Companhia.

As vendas no canal digital totalizaram R$ 855,6 milhées no 2T26, com penetragio de 40,6% da Receita
Bruta (+0,5 p.p. a/a). Mesmo em um ambiente de competigdo, a Companhia manteve sua lideranga, sustentada
por um modelo omnicanal que combina elevado nivel de servigo, conveniéncia e eficiéncia operacional. A
capilaridade da rede de lojas possibilita uma operagéao logistica de menor custo e maior agilidade, atrelada a opgéao
de retirada em loja, oferecendo mais flexibilidade ao cliente. Como resultado, ~75% dos pedidos sédo entregues em
até um dia. O desempenho do canal também refletiu uma dindmica comercial e de precificagdo mais equilibrada,
aliada ao continuo aprimoramento da jornada do cliente e ao fortalecimento das iniciativas de fidelizagao.

Nesse contexto, os programas Clubz e Amigo Cobasi seguiram impulsionando a recorréncia de compras e a
expansao do share of wallet dos clientes. Vale destacar que os indicadores operacionais seguem sélidos, enquanto o
churn permanece em niveis reduzidos — reforgando a qualidade da proposta de valor e o maior engajamento da
base.

No trimestre, o indice de omnicanalidade atingiu 95% das vendas digitais — contemplando pedidos enviados
diretamente das lojas (Shijp From Store) e retirados pelos clientes (Pick-Up). Esse desempenho reforga o papel
essencial das lojas fisicas no nosso modelo de negdcios além serem de fundamentais para a entrega do alto nivel de
servigo e encantamento de clientes.

O canal B2B manteve seu papel complementar, contribuindo para a diluigdo de despesas fixas e para a
otimizagado da escala de producao e das operagdes de importagao. A performance do periodo refletiu a
priorizagdo dos canais proprios, em linha com a estratégia de maximizar o se//l-out e fortalecer o relacionamento
direto com o cliente. Nesse contexto, a Petix direcionou a maior parte de sua capacidade produtiva para atender a
demanda da Cobasi, com os tapetes higiénicos de marcas proprias ja representando mais de 80% das vendas da
categoria em junho, evidenciando o avango da integragdo operacional e da captura de sinergias entre as marcas.
Vale destacar que o se/l-out das marcas produzidas pela Petix e a marca Zee.Dog cresceram 25,4% nos
canais proprios.

Receita Bruta Digital Total

RS milhdes
40,2% 41.0%
% 21.6% 21.4% M1.4% 40.6% 1.693
40.1% ' 1526
783 827 864 837 856
2T 25 3725+ 4T25% 1726 2726 6M25* 6M26

Bl Receita Bruta Digital Penetracéo Digital

*Resultado pro forma gerencial, simulando a consolidagéo dos resultados de Petz e Cobasi para o exercicio de 2025.
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Receita Bruta | Servigos

O segmento de Servigos registrou forte crescimento de Receita Bruta de +29,0% a/a no trimestre,
consolidando-se como uma das principais avenidas de crescimento e diferenciagcao da Companhia.

Na Petz, a marca Seres — nossa vertical de servigos veterindrios — segue evoluindo na participagcdo de
procedimentos de maior complexidade, como UTls, cirurgias e exames, reforgando o posicionamento de exceléncia
dos nossos hospitais e contribuindo diretamente para a expanséao da rentabilidade do segmento.

O Seres Saude, programa de pacotes e planos de salde para pets, mantém uma trajetéria consistente de
crescimento e se consolida como um importante pilar estratégico para fortalecer a recorréncia de receitas e a
fidelizagdo de clientes. Sua contribuicdo para a receita de servigos vem ganhando relevancia, ampliando os
beneficios do ecossistema integrado da Companhia. Apds o inicio da expansdo nacional no 1T26, o programa
encerrou o 2T26 presente em 31 cidades, ampliando seu alcance e potencial de crescimento.

Na frente de Banho e Tosa, a Companhia avanca na implementagédo de um modelo asset /ight e escalavel de
microfranquias. Esta iniciativa, inspirada no sucesso do modelo da Pet Anjo/Cobasi, foca em maior produtividade
através do aumento da ocupacéao e ganhos de eficiéncia operacional.

Na bandeira Pet Anjo, a Companhia atingiu a marca de 135 unidades em operagéo ao final do 2T26, ampliando a
oferta de servigos nas lojas fisicas. Este movimento é parte central do plano de integragdo, no qual a Companhia
prioriza formatos que demandem menor imobilizagéo de capital, focando no retorno marginal e na especializagéo do
servigo prestado.

O crescimento na vertical de Servigos € fundamental para a proposta de valor do Grupo Petz Cobasi. Além da
conveniéncia, os servigos funcionam como um poderoso motor de engajamento e recorréncia, estimulando o cross-
sel/com a venda de produtos e aumentando o share of wallet do cliente dentro do nosso ecossistema integrado.

Evolugdao do GMV de Servigos'

RS milhdes
+24,4%
54,1 54,6 56,5
454 50.6
30,9 39.2 Petz: +26,9% a/a
2725 3T25 4T25 1T26 2T26

M Pet; Cobasi

"GMV (Gross Merchandise Value): valor total das vendas realizadas pela franquia ao cliente final, antes de descontos, custos e divisdes de receita. Métrica ndo auditada e ndo
contemplada nas demonstragdes financeiras, que difere da Receita Bruta, que considera apenas a parcela efetivamente faturada pela operagao (fake rate).
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Resultados 2T26 petz cobasi

Lucro Bruto

O Lucro Bruto totalizou R$836,4 milhées no 2T26, crescimento de +8,1% a/a, com margem bruta de 47,3%
(expansao de +0,1 p.p. a/a). A estratégia segue focada em crescimento com equilibrio na dinémica comercial e na
precificacao, sustentada por iniciativas de fidelizagédo que impulsionam volume e rentabilidade.

As marcas proprias mantiveram uma trajetéria de crescimento acelerado no trimestre, consolidando-se como uma
alavanca fundamental de diferenciagao e fidelizagédo, além de contribuir para a expansao de margens:

e Na Petz, avangaram +20,1% a/a, atingindo 14,4% das vendas;
e Na Cobasi, o crescimento foi de +59,9% a/a, alcangando 9,5% das vendas.

Ao longo do 2T26, a Companhia concluiu a unificagao da maior parte dos contratos comerciais com
fornecedores. Os beneficios dessas negociagées comegarao a ser capturados a partir do 3T26, conforme o
giro dos estoques adquiridos nas condigoes anteriores, devendo se intensificar gradualmente nos
préximos trimestres.

Lucro Bruto

RS milhdes
46,8% 471%
47.2% 471% 46,4% 46,8% 47.3% @
1.490 :
2T25* 3T25* AT25* 1T26 2T26 6M25* 6M26
B LucroBruto =®= % Receita Liquida
*Resultado pro forma gerencial, simulando a consolidagéo dos resultados de Petz e Cobasi para o exercicio de 2025.
Participagao de marca propria
(%)
12.9% 13,3% 14.2% 13.5% 14.4%
I ° I 9.5%
6“ 7,0% 7“ 8'3 /o '
2725 3725 4725 1T26 2T26

- Cobasi - Petz
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Resultados 2T26 petz cobasi

Despesas Operacionais

ST 2T26 g Var. 6M26 () Var.
R$ mil, exceto quando indicado (pro forma) (pro forma)

Despesas Operacionais 649.707 605.545 7.3% 1.274.568 1.201.061 6,1%
% Receita Liquida Total 36,8% 37.0% (0.2 p.p.) 36,8% 37.7% (0.9 p-p.)
Despesas com Vendas 504.155 469.270 7.4% 990.229 932.256 6.2%

% Receita Liquida Total 28,5% 28,7% (01p.p.) 28,6% 29.3% (0.7 p.p.)
Despesas Gerais & Administrativas 143.943 133.518 7.8% 283.872 264.204 7.4%

% Receita Liquida Total 8.1% 8.2% (0.0 p.p.) 8.2% 8.3% (01p.p.)
Outras Despesas Operacionais 1.610 2757 (41,6%) 467 4.601 (89.8%)
% Receita Liquida Total 0.1% 0.2% (01p.p.) 0.0% 0.1% (01p.p.)

As Despesas com Vendas do Grupo Petz Cobasi totalizaram R$504,2 milhées no 2T26 (+7.4% a/a),
representando 28,5% da Receita Liquida (-0,1 p.p. a/a). O desempenho do trimestre reflete crescimento da

receita, maturagao do parque de lojas e da disciplina na gestao de despesas, com destaque para a diluicao de frete,
ocupagao e pessoal.

As Despesas Gerais e Administrativas (G&A) totalizaram R$143,9 milhdes no trimestre (+7,8% a/a),
representando 8,1% da Receita Liquida (estavel afa). O desempenho do periodo reflete a diluicdo das despesas
corporativas, parcialmente compensada pelo aumento das despesas relacionadas aos Centros de Distribuicdo, em
fungdo da expansdo da capacidade operacional. A Companhia segue comprometida com a captura de
eficiéncias, por meio do maior controle de despesas e do ganho de produtividade.

E importante destacar o ganho de alavancagem operacional da Companhia em relagao aos trimestres anteriores.
Quando comparado ao LTM, o 2T26 apresenta uma diluicdo de -0,2 p.p. nas despesas de vendas e de -0,2 p.p. em
G&A, refletindo a evolugao da eficiéncia operacional.

As Outras Despesas Operacionais totalizaram R$1,6 milhdo (-41,6% a/a), reflexo da redugdo das despesas pré-
operacionais de abertura de lojas.

Despesas Operacionais
% da Receita Liquida

37.0% 37.5%

36,9%

37.4%
O,

2725 3725+ 4T25* 1126 2126 oM25* 6M26
Il vendas T G&A [ Outras Operacionais

*Resultado pro forma gerencial, simulando a consolidacédo dos resultados de Petz e Cobasi para o exercicio de 2025.
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Resultados 2T26 petz cobasi

EBITDA Ajustado (IAS 17)

Grupo Petz Cobasi 2T25 6M25

R$ mil, exceto quando indicado 2126 (pro forma) var. 6M26 (pro forma) Var.
EBITDA 235.851 174.320 35,3% 390.383 268.148 45,6%
(+) Plano de Opgéao de Compra de Agdes (2.186) 2.821 = (3.071) 3.063 =
(+) Baixa de Ativo/Investimentos 3.230 - = 3.230 37 =
(+) Baixa de Arrendamentos - - - - 968 (100,0%)
(+) Resultado Nao Recorrente (50.156) (8.977) = (37.229) 16.812 =
EBITDA Ajustado 186.739 168.163 11,0% 353.313 289.028 22,2%
Margem EBITDA Ajustada (%) 10,6% 10,3% 0.3 p.p. 10.2% 9.1% 11p.p.
EBITDA Ajustado (IFRS 16) 308.524  285.403 8,1% 599.699 523.851 14,5%
Margem EBITDA Ajustada (IFRS 16) (%) 17.5% 17.4% 0.0 p.p. 17.3% 16,5% 0.9 p.p.

O EBITDA Ajustado foi de R$186,7 milhées no 2T26, um crescimento de +11,0% a/a, representando 10,6% da
Receita Liquida. Mesmo diante de uma base de comparacdo elevada, a Companhia foi capaz de expandir a
margem EBITDA, refletindo a disciplina na gestdo de custos e despesas, aliada a alavancagem operacional
decorrente do crescimento da receita.

Vale destacar a forte expansao da margem EBITDA na comparagao sequencial com os trimestres anteriores. O 2726,
isoladamente, apresentou expansao de +0,9 p.p. na margem EBITDA, comparada ao resultado dos quatro trimestres
anteriores (LTM), impulsionada pela combinagdo de ganho de +0,5 p.p. na margem bruta e pela diluicdo de -0,4 p.p.
nas despesas operacionais.

No 2T26, o Resultado Nao Recorrente do Grupo Petz Cobasi totalizou uma receita de R$50.2 milhdes. O resultado
positivo foi impulsionado, principalmente, (i) pelo reconhecimento de R$52,9 milhdes em créditos tributarios
decorrentes de iniciativas de eficiéncia tributdria de exercicios anteriores, (ii) despesas relacionadas ao Acordo de
Associagdo, envolvendo honordrios de assessores e consultorias da transacgdo; e (iii) outras despesas nao
recorrentes, incluindo o reconhecimento da parcela (ndo caixa) do earn-out da transagao da Zee.Dog.

EBITDA Ajustado (IAS 17) Margem EBITDA
RS milhGes Ajustada (IAS 17) LTM
10.2%
[¢) o,
9.1% 97% 9.8%
9 10,6%
10,.3% 95%  91% 9.8% ° .
9,1% .
159 159 167
I I I I I 87%
2T25* 3T25* A4T25* 1T26 2T26 6M25*  6M26 2T25* 3T25* AT25* 1726  2T26
I EBITDA Ajustado % Receita Liquida I \Viargem EBITDA LTM
*Resultado pro forma gerencial, simulando a consolidagdo dos resultados de Petz e Cobasi para o exercicio de 2025
Resultado Financeiro
G Petz Cobasi
sl 2726 2125 Var. 6M26 6M25 Var.
RS mil, exceto quando indicado (pro forma) (pro forma)
Resultado Financeiro 1.158 1.533 (24,5%) (3.965) 10.823 -
Receitas Financeiras 35.158 35.904 (21%) 72476 77.037 (5.9%)
Despesas Financeiras (34.000) (34.371) (11%) (76.441) (66.214) 15.4%

O Resultado Financeiro no 2T26 representou uma receita de R$1,2 milhdo, refletindo a solidez e robustez
da estrutura de capital de Caixa Liquido da Companhia.

Neste trimestre, a operagao de swap referente a divida 4131 gerou um impacto negativo de R$125 mil no Resultado
Financeiro, sem efeito caixa — em comparacédo ao impacto positivo de R$3,9 milhdes registrado no 2T25.
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Lucro Liquido

Grupo Petz Cobasi 2126 3 var.  6m26 , SM25
RS mil, exceto quando indicado (pro forma) (pro forma)

Lucro Antes do IR e CS (EBT) 152.615 100.479 51,9% 218.317 128.885 69.4%
Imposto de Renda e Contribuicédo Social (52197)  (30.493) 71.2% (76.228) (37.850) 101.4%
Lucro Liquido 100.418  69.986 43,5% 142.089 91.035 56,1%
(+) Efeitos Nao Recorrentes no EBITDA (50.156) (8.977) 458,7%  (37.229) 16.812 =
(+) Plano de Opgao de Compra de Agdes (2.186) 2.821 = (3.071) 3.063 =
(+) Baixa de Ativo/Investimentos 3.230 = = 3.230 37 =
(+) Baixa de Arrendamentos - - - = 968 (100.0%)
(+) Atualizagao de Contas a Pagar por Aquisigoes 3.356 4789 (29.9%) 8.666 8.826 (1.8%)
(+) Impacto Swap / Divida 4131 125 (3.863) = 820 (16.903) =
(+) Efeitos de IR e CS 15.514 78 - 9.700 (1.913) -
Lucro Liquido Ajustado 70.302 64.833 84% 124.206 101.925 21,9%
Margem Liquida Ajustada (%) 4,0% 4,0% 0.0 p.p. 3.6% 3.2% 0.4 p.p.
Lucro Liquido (IFRS 16) 96.477 58.669 64,4% 135.879 71.610 89.7%
Margem Liquida (IFRS 16) (%) 5.5% 3.6% 1.9 p.p. 3.9% 2.3% 1.7 p.p.
Lucro Liquido Ajustado (IFRS 16) 64.865 55.487 16,9% 116.181 80.703  44,0%
Margem Liquida Ajustada (IFRS 16) (%) 3.7% 3.4% 0.3 p.p. 3.4% 2.5% 0.8 p.p.

No 2T26, o Lucro Liquido Ajustado do Grupo totalizou R$70,3 milhdes, um crescimento de +8,4% a/a,
representando uma margem de 4,0%, reflexo do avango operacional da Companhia, impulsionado pela expansao
das vendas, evolugdo da margem bruta e maior eficiéncia na gestao de despesas.

Ajustes no Lucro Liquido
RS milhdes

——————— 22 32 34 — 01 —
Lucro Liquido  Efeitos Nao- Planode  Baixade Ativos Atualizagdo Impacto Swap IR/CS Lucro Liquido
Contabil 2T26 Recorrentes Opcgédode /Investimentos de Contasa  (Divida 4131) Ajustado 2T26
no EBITDA Compra Pagar Por
de Agoes Aquisi¢éo de
Empresas
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Resultados 2T26 petz cobasi

Endividamento

Grupo Petz Cobasi 2T26 1T26 Var. 2T25 Var.

R$ mil, exceto quando indicado (pro forma)

Divida Bruta 351.717 386.382 (9,0%) 419.411  (16,1%)
Empréstimos e Financiamentos de Curto Prazo 183.075 186.490  (1.8%) 85.873 13.2%
Empréstimos e Financiamentos de Longo Prazo 168.642 199.892  (15,6%) 333538  (49.4%)

Caixa e Equivalentes de Caixa e Aplicagoes Financeiras 637.822 544.882 17,1% 729.247 (12,5%)

Caixa Liquido 286.105 158.500 80,5% 309.836 (7.7%)
EBITDA Ajustado (Ultimos 12M) 671.115 652539 2,8% 549.719 22,1%
Caixa Liquido/EBITDA Ajustado (Ultimos 12M) 0.4x 0.2x 0.8x 0.6x (0.1x)
Alavancagem A Companhia encerrou o 2T26 com uma
Caixa Liquido / EBITDA Ajustado 12M sélida posi¢cdo de caixa liquido de R$286,1

10x milhdes (0.4x do EBITDA Ajustado dos ultimos
0.9x . 12 meses).

O desempenho reflete a forte geragao de caixa
0.6x 0.4x operacional no trimestre, que contribuiu para um
l 0.2 . incremgnto f:ie _R$127,6 milhée_s na posicao

. de caixa liquido em relagao ao saldo
- . registrado ao final do 1T26, mesmo apds o
2T25% 3T25* AT25* 1T26 2726 pagamento de R$26,0 milhdes de dividendos
em maio e R$19,2 milhdes em junho referente ao
*Resultado pro forma gerencial, simulando a consolidagéo dos resultados de Petz e earn-out da aquisi¢ao de Cansei de Ser Gato.
Cobasi para o exercicio de 2025

Investimentos/CAPEX

Rl 2T26 L) Var. 6M26 b Var.

RS mil, exceto quando indicado (pro forma) (pro forma)

Novas Lojas e Hospitais 2.539 14.057 (81,9%) 7.712 27.806 (72.3%)

Reformas, Manutengao, Logistica e Outros 9.630 17.774 (45,8%) 16.072 34.210 (53.0%)

Tecnologia e Digital 21.869 17.858 225% 40.901 37.942 7.8%

Investimentos Totais 34.038 49.689 (31,5%) 64.685 99.958 (35.3%)

Efeito Nao Caixa 9.317 1.889 393.2% 5.272 1.309 302,7%

Fluxo de Caixa do Imobilizado e Intangivel 43.354 51.579 (15,9%) 69.957 101.267 (30,9%)

Os Investimentos Totais somaram R$34,0 milhdes no 2T26 (-31,5% a/a), refletindo uma alocacédo
de capital mais disciplinada e alinhada a estratégia de eficiéncia operacional e geracao de caixa.

Os investimentos em Novas Lojas totalizaram R$2,5 milhdes (-81,9% a/a), em linha com o menor ritmo
de expanséo e ganhos de eficiéncia no capex por loja.

Ja os investimentos em Reformas, Manutencgao, Logistica e Outros somaram R$9,6 milhdes (-45,8%
afa), concentrados em projetos essenciais de operacao e infraestrutura logistica (Centros de
Distribuicao).

Por fim, os investimentos em Tecnologia e Digital totalizaram R$21,9 milhdes (+22,5% a/a), refletindo as
iniciativas de desenvolvimento para integracéo e unificagdo dos sistemas, evolugdo da jornada digital,
estabilidade da plataforma e melhorias de conversdo no e-commerce. No acumulado do ano, os
investimentos em Tecnologia e Digital totalizaram R$40,9 milhdes, representando um crescimento de
+7.8% a/a.
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petz cobasi

Fluxo de Caixa

Grupo Petz Cobasi

R$ mil, exceto quando indicado

Fluxo de Caixa Operacional

Lucro Antes do IR (ex efeitos ndo caixa)
Capital de Giro Operacional

Outros Ativos/Passivos

IR e CS Pagos

Juros Sobre Empréstimos e Financiamentos

Fluxo de Caixa de Investimento

Parcela caixa em combinagéo de negdcios
Empréstimos com partes relacionadas
Aquisicao de Imobilizado e Intangivel
Investimentos

Fluxo de Caixa de Financiamento
Captagao de Divida

Pagamento de Empréstimos/Financiamentos
Aumento de Capital

Pagamento de Dividendos

Fluxo de Caixa Liquido

Caixa e Equivalentes de Caixa Inicial
Caixa e Equivalentes de Caixa Final

2T26

213.394
194.632
17.187
19.465
(4.388)
(13.502)

(61.801)
537
(43.355)
(18.983)

(58.654)
635
(33.333)

(25.956)
92.939

544.882
637.822

2725 Var
(pro forma) )
168.382 26,7%
205.149 (5.1%)
(42.106) -
19.479 (0.1%)
(16) -
(14.124) (4.4%)
(52.083) 18,7%
(51.578) (15.9%)
(505) -
(952) -
657 (3.3%)
(482) -
(1127) -
115.347 (19.4%)
613.900 (1.2%)
729.247 (12.5%)

6M26

211.807
380.841
(42.520)
(63.049)
(18.163)
(45.302)

(531.694)
(320.787)
(121.968)

(69.956)
(18.983)

(58.925)
635
(33.333)

(26.227)

(378.812)

1.016.634
637.822

6M25 Var
(pro forma) )
230.964 (8,3%)
317.186 20,1%
(78.818) (46,1%)
32.349 -
(910) -
(38.843) 16,6%
(102.773) 417,3%
(101.268)  (30.9%)
(1.505) -
(1.197) -
657 (3.3%)
(955) -
228 (100,0%)
(1127) -
126.994 -
602.254 68,8%
729.247 (12.5%)

O 2T26 foi marcado por uma forte geracio de caixa operacional, que totalizou R$213,4 milhdes, refletindo
a consistente conversao de EBITDA em caixa, um dos atributos de diferenciagdo da Companhia. O
desempenho foi impulsionado pelo resultado de Lucro Caixa e pela variagdo positiva do Capital de Giro,
principalmente em fungéo da reducgao dos dias de estoques e melhores condi¢gdes com fornecedores.

O Fluxo de Caixa Liquido alcancou R$92,9 milhées no trimestre, j4 considerando os investimentos de
RS 61,8 milhdes do periodo.

No trimestre, a Companhia desembolsou R$33,3 milhdes na amortizacdo de debéntures, R$26,0 milhdes em
dividendos pagos em maio e R$19,2 milhdes referentes ao earn-out da aquisicdo da Cansei de Ser Gato.
Desconsiderando esses desembolsos extraordinarios, o Fluxo de Caixa Livre teria sido de R$171,1 milhées.

Nota: No periodo acumulado de 6 meses, a Companhia realizou o pagamento de i) R$320,8 milhdes aos acionistas de Petz em janeiro referente a
“parcela caixa” conforme Acordo de Associacao da Fuséo, ii) R$122,5 milhdes de empréstimo aos Unicos acionistas que manifestaram o interesse em
discutir judicialmente a eventual n&o incidéncia de IR sobre o ganho de capital na incorporagao de agdes e iii) R$39,5 milhdes de efeito caixa das
despesas nao recorrentes relacionadas ao Acordo de Associagédo, envolvendo honorarios de assessores e consultorias da transacéo.

Fluxo de Caixa 2T26

RS milhdes
+R$92,9 mm
7777777 7 — 19 %—m-‘@,
195 Inclui m ””””
,,,,,, R$19.2 Inclui

milhges ~ RS333mm

(earn-out (amortizagao
i debéntures) e

da aquisicao
545 da qCDSé) R$26,0 mm 638

(pagamento
de dividendos)

Caixa e Lucro Antes Capitalde OutrosAtivos IR/CS Juros Fluxo de Fluxo de Caixa e
Equivalentes de IR (pds giro / Passivos Caixa de Caixade Equivalentes
de Caixano exclusao  operacional Investimento Financiamento de Caixa

Inicio do dos efeitos no Fim do

Periodo nao-caixa) Periodo
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Resultados 2T26

GRUPO

petz cobasi

IAS 17 - Balango Patrimonial

Grupo Petz Cobasi

R$ mil, exceto quando indicado
ATIVO

Ativo Circulante

Caixa e Equivalentes de Caixa
Aplicagdes Financeiras

Contas a Receber

Estoques

Impostos e contribuigdes a recuperar
Outros Créditos

Ativo Nao Circulante

Aplicagdes Financeiras

Partes relacionadas

Instrumentos derivativos

Outros Créditos

Impostos e contribuigdes a Recuperar

Imposto de Renda e Contribuigao Social Diferidos
Deposito judiciais

Imobilizado

Intangivel

Total do Ativo

PASSIVO E PATRIMONIO LiQUIDO
Passivo Circulante

Fornecedores

Fornecedor risco sacado

Empréstimos, Financiamentos e Debéntures
Obrigacdes Trabalhistas e Previdenciarias
Obrigagdes Tributarias

Dividendos a Pagar

Contas a pagar pela aquisicao de controladas
Contas a Pagar

Programa de fidelizagao

Passivo Nao Circulante

Empréstimos, Financiamentos e Debéntures
Contas a pagar pela aquisigéo de controladas
Outras Obrigagoes

Provisdo de Risco Civeis, Trabalhistas e Tributarios

Patrimonio Liquido

Capital Social

Reserva de 4gio na emissao de agdes
Reserva de Capital

Reserva para Opgao Outorgadas
Acdes em Tesouraria

Reserva Especial de Agio

Ajuste de avaliagéo patrimonial
Reserva de Lucros

Total do Passivo e Patriménio Liquido

2T26

2.400.519
193.215
444.021

680.097
824.471
197.436

61.279

2.864.512
586
125.095
3.945
8.010
75.966
51.030
1.365.948
1.233.932

5.265.031

1.637.540
869.114
23.083
183.075
172.499
99.277

49
150.849
117.923
21.67

226.029
168.642
3.450
13.743
40.194

3.401.462
1.324.219
471.469
781.879
25190
(15.445)

814.150

5.265.031

1T26

2.266.365
129.664
414.650
666.971
833.946
156.872

64.262

2.921.540
568
122.505
2.072
3.930
8.270
82.046
49.053
1.416.378
1.236.718

5.187.905

1.634.347
853.193
25.871
186.490
183.298
69.71
26.005
160.978
107.635
21166

250.721
199.892
3.380
13.126
34.323

3.302.837
1.324.219
471.469
781.930
27.375
(15.445)

713.289

5.187.905

2T25

(pro forma)

2.391.931
245385
480.372
661.081
796.165
154.366

54562

2.291.194
3.490

3.929
8.795
78.707
52.204
1.370.970
773.099

4.683.124

1.249.552
716.989
29.831
85.873
163.033
86.471
17
2.063
144.328
20.847

508.575
333.538
125.279
11.781
37.977

2.924.999
2133.265
189.642
39.505
13.536
(77.513)
24.825
(129.416)
631155

4.683.126
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IAS 17 - Fluxo de Caixa — Método Indireto

Grupo.-': Petz Cobasi o 2726 2T25 6M26 6M25
R$ mil, exceto quando indicado (pro forma) (pro forma)
Fluxo de Caixa Operacional 213.353 163.582 211.674 223.788
Lucro Antes de Imposto de Renda e da Contribuigdo Social  152.615 100.936 218.317 131.501
Depreciagao e Amortizagao 84.394 75.428 168.087 150.194
Provisdo Para Perdas nos Estoques 1.466 (703) 8.871 (5.863)
Opc¢oes Outorgadas Reconhecidas (2.185) 2.820 (3.070) 3.062
Juros Sobre Empréstimos e Financiamentos 13.607 11.546 28.440 12.870
Reconhecimento - Indébitos (76.268) - (76.268) -
Juros sobre indébitos (88) (1.317) (180) (1.421)
Baixa de Imobilizado 2222 2.183 1.836 2.201
Programa de Fidelizagao 10.180 8.742 19.514 15.389
Provisao para Riscos Civeis e Trabalhistas 5.871 1110 6.627 1170
Corregéo depdsitos judiciais - (330) - (634)
Rendimentos sobre aplicacdes financeiras (41) (4.800) (133) (7.176)
Atualizagédo de contas a pagar por aquisicao de empresas 5.945 4789 11.793 8.826
Reembolso de Benfeitorias - (55) - (109)
Variagao no Capital de Giro 36.652 (22.627) (105.569) (46.469)
ATIVO

Contas a Receber (13.126) (46.173) (22.529) (21.717)
Estoque 8.010 38.627 18.406 30.460
Impostos e Contribuicoes a Recuperar 22.576 36.318 15.613 58.117
Outros Créditos 990 (6.666) (13.834) (15.660)
PASSIVO

Fornecedores 22.303 (34.560) (38.397) (87.561)
Obrigagoes trabalhistas e previdencidrias (10.799) (3.496) (11.416) 4201
Obrigacdes tributarias 1.246 (106) (25.030) 3.251
Contas a Pagar 5.452 (6.571) (28.382) (17.560)
Imposto de Renda e Contribuigdo Social Pagos (4.388) (16) (18.163) (910)
Juros Pagos Sobre Empréstimos e Financiamentos (13.502) (14.124) (45.302) (38.843)
Fluxo de Caixa de Investimento (91.148) (112.059) (533.989) (237.209)
Parcela caixa em combinagao de negdcios = = (320.787) =
Aplicagéo Financeira (29.347) (102.230) (2.295) (187.240)
Investimentos (18.983) (505) (18.983) (1.505)
Emprestimos com partes relacionadas 537 = (121.968) =
Aquisicao de Imobilizado e Intangivel (43.355) (51.578) (69.956) (101.268)
Resgate aplicagdes financeiras = 42.254 = 52.804
Fluxo de Caixa de Financiamento (58.654) (952) (58.925) (1.197)
Captacéo de Divida 635 657 635 657
Pagamento de Empréstimos e Financiamentos (33.333) (482) (33.333) (955)
Aumento de capital = = = 228
Pagamento de Dividendos (25.956) (1.127) (26.227) (1127)
Fluxo de Caixa Liquido 63.551 50.571 (381.240) (14.618)
Caixa e Equivalentes de Caixa no Inicio do Periodo 129.664 194.814 574.456 260.004
Caixa e Equivalentes de Caixa no Fim do Periodo 193.215 245.385 193.215 245.385

Caixa e Equivalentes de Caixa + Aplicagoes
Financeiras no Inicio do Periodo

Caixa e Equivalentes de Caixa + Aplicagoes
Financeiras no Fim do Periodo

544.882 613.900 1.016.634 602.254

637.822 729.247 637.822 729.247
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Anexo | - Reconciliagao EBITDA - Demonstragoes Fin. vs. EBITDA Ajustado

Grupo Petz Cobasi
R$ mil, exceto quando indicado

Lucro Operacional Antes do Resultado Financeiro (EBIT)
Equivaléncia patrimonial

Lucro Operacional Antes do Resultado Financeiro (EBIT)
(+) Depreciagao & Amortizagao

(+) Depreciagao - Direito de Uso (CPC 06 (R2)/IFRS 16)
EBITDA

(+) Despesas de Aluguel

EBITDA IAS 17

(-) Plano de Opcao de Compra de Acdes

) Descontos arrendamentos

) Baixa de Ativo/Investimentos

) Baixa de direito de uso (CPC 06 (R2)/IFRS 16)

) Resultado Nao Recorrente

BITDA Ajustado

(
(
(
(
E

EBITDA Ajustado IFRS 16

2T26

240.950
(43.725)
197.225

83.864
78.813

359.902
(121.784)
238.118

(2.186)
(674)
3.230

(1592)

(50.156)
186.740

308.524

2T25
(pro forma)

136.420
136.420
74.845
80.295
291.560
(117.240)
174.320
2.821

(8.977)
168.163

285.403

6M26

364.840
(49.742)
315.098

167.182
158.376

640.656

(246.385)
394.271

(3.071)
(1812)
3.230
(2.075)
(37.229)
353.314

599.699

Anexo Il - Impacto IFRS 16 - Demonstragao do Resultado do Exercicio

Grupo Petz Cobasi

RS mil, exceto quando indicado

Receita Bruta de Vendas

Impostos e Outras Dedugoes

Receita Liquida de Vendas

Custo das Mercadorias Vendidas e dos Servigos Prestados
Lucro Bruto

Receitas (Despesas) Operacionais

Com Vendas

Gerais & Administrativas

Outras Receitas (Despesas) Operacionais, Liquidas
Lucro Operacional Antes do Resultado Financeiro
Resultado Financeiro

Receitas Financeiras

Despesas Financeiras

Lucro Antes do IR e da Contribuigao Social
Imposto de Renda e Contribui¢gao Social

Lucro Liquido do Exercicio

2T26
IAS 17 IFRS 16
2.107.541  2.107.541
(340.583)  (340.583)
1.766.958  1.766.958
(930.512) (930.512)
836.446 836.446
(684.988)  (639.220)
(573.701) (532.363)
(160.515) (157.931)
49227 51.074
151.458 197.226
1.158 (49.339)
35.158 35.158
(34.000) (84.497)
152.616 147.887
(52.197) (51.410)
100.419 96.477

6M25
(pro forma)

195.768

195.768
149.032
158.172

502.972

(234.823)
268.149

3.063

(37)
967
16.886
289.028

523.851

Var.

(45.768)
(41.338)
(2.584)
(1.847)

(45.768)
50.497
50.497

4.729
(787)
3.942
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Anexo lll - Impacto IFRS 16 - Balango Patrimonial

Grupo Petz Cobasi 2T26 v

RS mil, exceto quando indicado IAS 17 IFRS 16 ar-
ATIVO

Ativo Circulante 2.400.519 2.399.319 1.200
Caixa e Equivalentes de Caixa 193.215 193.215 -
Aplicagdes Financeiras 444.021 444.021 -
Contas a Receber 680.097 680.097 =
Estoques 824.471 824.471 -
Impostos e contribuicdes a recuperar 197.436 197.436 -
Outros Créditos 61.279 60.079 1.200
Ativo Nao Circulante 2.864.512 4.498.725 (1.634.213)
Aplicagdes Financeiras 586 586 -
Partes relacionadas 125.095 125.095 -
Instrumentos derivativos = = =
Outros Créditos 3.945 3.945 -
Impostos e contribuicdes a Recuperar 8.010 8.010 =
Imposto de Renda e Contribuigao Social Diferidos 75.966 186.718 (110.752)
Deposito judiciais 51.030 51.030 -
Imobilizado 1.365.948 1.365.948 =
Ativo de direito de uso - 1.532.680 (1.532.680)
Intangivel 1.233.932 1.224.713 9.219
Total do Ativo 5.265.031 6.898.044  (1.633.013)
PASSIVO E PATRIMONIO LiQUIDO

Passivo Circulante 1.637.540 1.898.146 (260.606)
Fornecedores 869.114 869.114 =
Fornecedor risco sacado 23.083 23.083 -
Empréstimos, Financiamentos e Debéntures 183.075 183.075 =
Obrigagdes Trabalhistas e Previdenciarias 172.499 172.499 -
Obrigagdes Tributarias 99.277 99.277 -
Programa de Fidelizagcédo 21.67 21.67 =
Dividendos a Pagar 49 49 -
Contas a pagar pela aquisigao de controladas 150.849 150.849 -
Outras Obrigagdes 117.923 79.236 38.687
Arrendamentos Direito de Uso a Pagar (IFRS 16) - 299.293 (299.293)
Passivo Nao Circulante 226.029 1.813.962 (1.587.933)
Empréstimos, Financiamentos e Debéntures 168.642 168.642 -
Contas a pagar pela aquisicao de controladas 3.450 3.450 =
Outras Obrigagoes 13.743 13.743 -
Provisdo de Risco Civeis, Trabalhistas e Tributarios 40.194 40.194 -
Arrendamentos Direito de Uso a Pagar (IFRS 16) - 1.587.933 (1.587.933)
Patrimonio Liquido 3.401.462 3.185.936 215.526
Capital Social 1.324.219 1.324.219 -
Reserva de 4gio na emissao de agdes 471.469 471.469 -
Reserva de Capital 781.879 781.879 =
Reserva para Opg¢ao Outorgadas 25.190 25.190 -
Ac¢des em tesouraria (15.445) (15.445) =
Reserva de Lucros 814.150 598.624 215526
Total do Passivo e Patriménio Liquido 5.265.031 6.898.044  (1.633.013)
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Anexo IV - Impacto IFRS 16 - Fluxo de Caixa

Grupo Petz Cobasi 2T26 >

R$ mil, exceto quando indicado IAS 17 IFRS 16 ar
Fluxo de Caixa Operacional 213.353 337.208 (123.855)
Lucro Antes de Imposto de Renda e da Contribuigdo Social 152.615 147.886 4729
Depreciagao e Amortizagao 84.394 83.864 530
Depreciacao - direito de uso (CPC 06 (R2)/IFRS 16) - 78.813 (78.813)
Despesa de juros - direito de uso (CPC 06 (R2)/IFRS 16) - 52526 (52.526)
Provisdo Para Perdas nos Estoques 1466 1466 =
Opg¢des Outorgadas Reconhecidas (2.185) (2.185) =
Juros Sobre Empréstimos e Financiamentos 13.607 13.607 =
Reconhecimento - Indébitos (76.268) (76.268) -
Juros sobre Indébitos (88) (88) -
Baixa de Imobilizado 2222 1.577 645
Programa de Fidelizagao 10.180 10.180 -
Provisado para Riscos Civeis e Trabalhistas 5.871 5.871 -
Rendimentos sobre aplicacdes financeiras (41) (41) -
Atualizagédo de contas a pagar por aquisi¢do de empresas 5.945 5.945 =
Variagao no Capital de Giro 36.652 35.072 1.580
ATIVO

Contas a Receber (13.126) (13.126) =
Estoques 8.010 8.010 -
Impostos e contribuigdes a recuperar 22.576 22576 -
Outros Créditos 990 990 -
PASSIVO

Fornecedores 22.303 22.303 -
Obrigagdes Trabalhistas e Previdenciarias (10.799) (10.799) -
Obrigacgdes Tributarias 1.246 1.246 -
Contas a pagar 5.452 3.872 1.580
Imposto de Renda e Contribuigdo Social Pagos (4.388) (4.388) -
Juros Pagos Sobre Empréstimos e Financiamentos (13.502) (13.502) -
Fluxo de Caixa de Investimento (91.148) (90.991) (157)
Aplicagéo Financeira (29.347) (29.347) -
Investimentos (18.983) (18.983) -
Empréstimos com partes relacionadas 537 537 -
Aquisigao de Imobilizado e Intangivel (43.355) (43.198) (157)
Fluxo de Caixa de Financiamento (58.654) (182.666) 124.012
Captacéo de Divida 635 635 =
Pagamento de Empréstimos e Financiamentos (33.333) (33.333) -
Pagamento de Dividendos (25.956) (25.956) -
Pagamento de direito de uso (CPC 06 (R2)/IFRS 16) - (124.012) 124.012
Fluxo de Caixa Liquido 63.551 63.551 -
Caixa e Equivalentes de Caixa no Inicio do Periodo 129.664 129.664 =
Caixa e Equivalentes de Caixa no Fim do Periodo 193.215 193.215 =
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petz cobasi

Sao Paulo, August 13th, 2026 - Unido Pet Participacdes S.A. ('Grupo Petz Cobasi’) announces its results for the
second quarter of 2026 (2Q26). 2025 figures are presented on a non-audited management pro forma basis,
reflecting the combined results of Petz and Cobasi as if they had operated as a single business.

Our Financial Statements follow IFRS 16; however, in this report, the figures are presented under the former

standard, IAS 17/CPC 06, with a reconciliation available on pages 20-22, in order to better represent the economic
reality of the business.

2Q26 RESULTS
HIGHLIGHTS

+« STRONG OPERATING CASH FLOW GENERATION: +R$213.4 million in the
quarter

« B2C + SERVICES GROSS REVENUE: RS2.1billion (+8.2% y/y)
Total Gross Revenue: Cobasi: +8.6% y/y | Petz: +7.2% y/y

» DIGITAL SALES: +9.2% y/y. reaching 40.6% of total sales (+0.5 p.p. y/y)

« ADJUSTED EBITDA: RS$186.7 million, up 11.0% y/y. with Adjusted EBITDA Margin
expanding by 0.3 p.p. y/y t010.6%

- ADJUSTED NETINCOME: up 8.4% y/y to R$70.3 million

« PRIVATE LABEL PENETRATION:
Petz:14.4% (+1.5 p.p. y/y) | Cobasi: 9.5% (+3.1p.p. y/y)
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Message from the Management

As we close the first half of 2026, we are very pleased with the progress achieved in the integration to date and
the consistent evolution of the integration between the two companies, reinforcing our confidence in the
strategy defined for Grupo Petz Cobasi.

Governance remains the cornerstone of this journey. Since the beginning of the business combination, we have
seen a high degree of alignment among the founding shareholders, underpinned by a relationship built on trust,
strong engagement, clearly defined roles and responsibilities, and a shared objective: to build a benchmark
integration case in Brazilian retail, focused on capturing synergies and consistently creating value for

shareholders.

Even amid a still challenging macroeconomic environment, particularly for the broader retail sector, marked by
high interest rates, elevated household indebtedness and pressure on consumption, we delivered solid growth,
improved profitability and, most importantly, strong cash generation, while maintaining disciplined execution and

a continued focus on efficiency.

Gross Revenue reached RS2.1 billion in the quarter, an increase of 7.8% y/y. In an environment of approximately
1%-2% LTM internal inflation and no price increases implemented by the industry, this result represents real
growth, primarily driven by higher volumes. It is worth highlighting the balanced performance across both
banners (Cobasi +8.6% y/y and Petz +7.2% y/y) and across channels, with brick-and-mortar sales increasing 7.4%
y/y and digital sales growing 9.2% vy/y. reinforcing the strength of our omnichannel strategy and value

proposition, with SSS (Same-Store Sales) remaining at consistently healthy levels.

The brick-and-mortar channel continues to play a prominent role, driven by a consistent recovery in customer
traffic, continuous improvements in the in-store experience and high engagement among our store teams. At
the same time, digital sales maintained their higher growth trajectory, supported by a unique omnichannel
model that combines convenience, a high level of service and a highly efficient logistics operation—key

differentiating factors for the Company in an intensely competitive environment.

The key highlight of the quarter was strong operating cash flow generation, which totaled R$213.4 million,
reflecting a high EBITDA-to-cash conversion rate — one of the Company's key differentiating factors and a direct
result of disciplined working capital management, cost control and a continued focus on operating efficiency.
This cash generation capacity has enabled us to continuously strengthen our net cash position and increase our

financial flexibility to execute our long-term strategy.

The first-half results reinforce the strength and resilience of our business model. During the period, Gross
Revenue reached R$S4.1 billion, an increase of 8.7% y/y, accompanied by a Gross Margin of 47.1% (+0.2 p.p. y/y). a
0.9 p.p. y/y dilution in Operating Expenses and a 1.1 p.p. y/y expansion in Adjusted EBITDA Margin, which
reached 10.2%. It is important to note that these results were achieved before the capture of the significant
synergies from the business combination, reinforcing our confidence in the potential for further profitability

expansion throughout the second half of the year and over the coming years.

During these first six months of the year, we made consistent progress across all key integration and synergy
initiatives. In the second quarter, we completed most of the harmonization of commercial negotiations with
suppliers; advanced the renegotiation of indirect expenses; accelerated the integration of private label brands

across the two banners; and initiated the store network rationalization initiative.
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Message from the Management

Private label penetration continued to advance consistently, reaching 14.4% of Petz sales (+1.5 p.p. y/y) and 9.5%
of Cobasi sales (+3.1 p.p. y/y). In this context, the integration of Petix, our dog pads manufacturing operation,
continued to progress, increasingly supplying Cobasi's demand, with private label dog pads accounting for more
than 80% of category sales at Cobasi in June. At Petz, penetration reached 88%. This progress highlights the
potential of operational integration across the two banners and reinforces our confidence in the consistent

capture of the synergies expected from the business combination.

During the quarter, we initiated our store network rationalization efforts, prioritizing improved network
profitability. By the end of July, we had closed four lower-profitability stores. This initiative allowed us to retain
and redirect a significant portion of these stores' sales by migrating volumes to nearby locations. At the same
time, we reduced operating expenses associated with the closed stores and strengthened the profitability of the

remaining operations, contributing to the improvement in the 4-Wall EBITDA of adjacent stores.

A significant portion of these initiatives was structured during the first half of the year and will begin to generate
meaningful financial benefits in the second half. We remain confident in delivering the synergy curve announced

to the market in January and expect these benefits to accelerate progressively over the coming quarters.

The first-half results confirm that we are executing our integration plan in line with the established timeline.
More importantly, they demonstrate that the Company continues to deliver consistent growth even before the
full capture of the expected synergies. We enter the second half of the year with an increasingly integrated
operation, a solid financial position, strong cash generation capacity and a clear operational efficiency agenda—

all of which reinforce our confidence in continued profitability expansion and value creation.

Paulo Nassar
CEO
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Income Statement

Grupo Petz Cobasi 2Q25 6M25

. 2Q26 Var. 6M26 Var.

RS thousands, unless otherwise stated (pro forma) (pro forma)

Total Gross Revenue 2,107,541 1,954,513 7.8% 4,128,950 3,797,978 8.7%
PrPesx’ 114,971 1,065,030  7.2% 2247384 2072747  84%
Cobasi 965,570 889,483 8.6% 1,881,565 1,725,231 9.1%

By Channel
Physical 1,221,198 1,136,835 7.4% 2,379,572 2,209,633 7.7%
Digital 855,597 783,338 9.2% 1,692,696 1,526,135 10.9%
B2B Sales' 30,746 34,340 (10.5%) 56,682 62,210 (8.9%)

By Segment
B2C Sales? 2,029,185 1,883,252 7.7% 3,978,482 3,661,780 8.6%
B2B Sales? 30,746 34,340 (10.5%) 56,682 62,210 (8.9%)
Services & Others 47,610 36,921 29.0% 93,786 73,988 26.8%

Taxes and Other Deductions (340,583)  (316,834) 7.5% (669.899) (615,645) 8.8%

Net Revenue 1,766,958 1,637,679 7.9% 3,459,051 3,182,333 8.7%

Cost of Goods Sold and Services Rendered  (930,512)  (863,971) 77% (1.831,169) (1.692,244) 8.2%

Gross Profit 836,446 773,708 8.1% 1,627,881 1,490,089 9.2%

Gross Margin 47.3% 47.2% 0.1 p.p. 47.1% 46.8% 0.2 p.p.

Operating Revenue (Expenses) (649,707) (605,545) 7.3% (1,274,568) (1,201,061) 6.1%

% of Total Net Revenue 36.8% 37.0% (0.2 p.p.) 36.8% 37.7% (0.9 p.p.)

Selling (504,155)  (469.,270) 7.4% (990,229) (932,256) 6.2%

% of Total Net Revenue 28.5% 28.7% (0.1p.p.) 28.6% 29.3% (0.7 p.p.)

General & Administrative (143,943) (133,518) 7.8% (283.872) (264,204) 7.4%

% of Total Net Revenue 8.1% 8.2% (0.0 p.p.) 8.2% 8.3% (01p.p)

Other Operating Income (expenses), net (1,610) (2,757) (41.6%) (467) (4,601) (89.8%)

% of Total Net Revenue 0.1% 0.2% (0.1p.p.) 0.0% 0.1% (01p.p)

Adjusted EBITDA® 186,739 168,163 11.0% 353,313 289,028 22.2%

Adjusted EBITDA Margin 10.6% 10.3% 0.3 p.p- 10.2% 9.1% 1.1 p.p.

Non-Recurring Results® 50.156 8,977 458.7% 37,229 (16,812) =

Stock Option Plan 2,186 (2,821) = 3.071 (3,063) =

Write-off of Fixed Assets/Investments (3.230) - - (3.230) (37) -

Lease Write-offs - - - - (968) -

Depreciation & Amortization (84,394) (75,374) 12.0% (168,100) (150,086)  12.0%

Operating Profit before Financial Income 151,457 98,946 53.1% 222,282 118,062 88.3%

Financial Results® 1,158 1,633 (24.5%) (3.965) 10,823 -

Financial Income 35,158 35,904 (21%) 72,476 77,037 (5.9%)

Financial Expenses (34,000) (34.371) (11%) (76.441) (66,214) 15.4%

g‘:’:‘t':gz tti’jtf‘“e Income Tax and Social 455 (15 100,479 51.9% 218317 128,885  69.4%

Income Tax and Social Contribution (52197) (30.493) 71.2% (76,228) (37.850) 101.4%

Net Income 100,418 69,986 43.5% 142,089 91,035 56.1%

Adjusted Net Income® 70,302 64,833 8.4% 124,206 101,925 21.9%

Adjusted Net Margin 4.0% 4.0% 0.0 p.p. 3.6% 3.2% 0.4 p.p.

TIncludes intercompany elimination between Petz and Cobasiin the amount of R$7.1 million

2 B2C Sales (Business to Consumer) refer to sales made directly to the end consumer and include the Petz, Cobasi, Mundo Pet, Zee.Now, and Zee.Dog e-commerce channels
B2B Sales (Business to Business), on the other hand, refer to sales made to other companies and include the Petix channels (sales to pet shops and supermarkets) and Zee.Dog
(pet shop and partners abroad)

3 Does not consider the effect of IFRS 16, in addition to the adjustments explained on page 13

4Non-recurring explained on page 13, mainly explained by expenses related to the Association Agreement with Cobasi, involving transaction advisor fees and due diligence

5 Contains the mark-to-market effect of the derivative related to the swap operation linked to the “4131" financing line, in dollars. In 2Q26, this variation resulted in negative impact
of R$83 thousand in Net Income. It is worth noting that there is no cash effect, and throughout the entire operation, which ends in March 2028, the combined result of the
derivative instrument and exchange rate variation will be zero

¢ Effects explained on page 14. Does not consider the effect of IFRS 16, therefore it should not be used as a reference for the basis for calculating dividends.
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Store Expansion

The Company ended the quarter with 520 stores, including 265 Petz and 255 Cobasi stores, totaling 441.9 thousand
sgm of selling space, reinforcing its leading position as Brazil's largest pet ecosystem. During 2Q26, the Company
closed two Cobasi stores in Sdo Paulo, in line with its strategic plan to selectively rationalize the store network. With
two additional closures in July, the rationalization initiative reached a total of four lower-profitability stores by the end
of the month.

The Company currently operates across 24 Brazilian states, covering all five regions of the country. Its geographic
footprint is concentrated in the Southeast (65%), followed by the South (15%)., Northeast (9%), Midwest (9%) and
North (2%).

16.3% of stores are less Average selling space of

than 3 years old Presence in 145 _c|t|es 566 sqm for stores opened
across Brazil

(non-mature stores) in the last 24 months

Number of Stores EBITDA 4-Wall (Stores)

% of Grupo Petz Cobasi Stores Net Revenues

515 521 522 520

EBITDA 4-Wall

Cohort  # Stores (LTM Jun/26)
202 = Until 2020 241 18.6%
2021 78 19.2%
2022 92 17.2%

249 255

2023 59 18.4%
2025  3Q25  4Q25 126 2Q26 2024 35 14.0%
2025 14 1%

B cobasi M Petz Il Openings

It is worth highlighting the 1.2 p.p. y/y expansion in consolidated LTM 4-Wall EBITDA for the

2020-24 store cohorts, reflecting store maturation and strong operating leverage gains.

Same Store Sales (SSS) Performance

In 2Q26, consolidated Same-Store Sales (SSS) grew 7.1% y/y. Petz delivered SSS growth of
7.4% y[y. while Cobasi posted 6.6% y/y, reflecting healthy performance across both banners.

1.8%
9.8% 9.8% q .
82%  80% 87% 401" 8.6% 7.9%
7.5% 7.0% 74% P 58%  7.0%
eI L 6.%. : 59%  58%
2Q25 3Q25 4Q25 1Q26 2Q26 6M25 6M26

I cobasi M Petz I Consolidated
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Gross Revenue | Performance by Channel

Grupo Petz Cobasi

i . 2Q26 gt Var. 6M26 e Var.
RS thousands, unless otherwise stated (pro forma) (pro forma)
PevT’ 1,141,971 1,065,030 7.2% 2,247,384 2,072,747 8.4%
Cobasi 965,570 889,483 8.6% 1,881,565 1,725,231 9.1%
By Channel
Physical 1,221,198 1,136,835 7.4% 2379572 2,209,633 7.7%
Digital 855,597 783,338 9.2% 1,692,696 1526135 10.9%
B2B Sales' 30,746 34,340 (10.5%) 56,682 62,210 (8.9%)
By Segment
B2C Sales 2,029,185 1,883,252 7.7% 3,978.482 3,661,780 8.6%
B2B Sales 30,746 34,340 (10.5%) 56,682 62,210 (8.9%)
Services & Others 47,610 36,921 29.0% 93,786 73,988 26.8%
Total Gross Revenue 2,107,541 1,954,513 7.8% 4,128,950 3,797,978 8.7%

TIncludes intercompany elimination between Petz and Cobasi in the amount of R$7.1 million

In 2Q26, Grupo Petz Cobasi reported Gross Revenue of R$2.1 billion, up 7.8% y/y. reflecting continued solid
operating performance. In the first half of 2026, Gross Revenue reached R$4.1 billion, representing growth of 8.7% y/y.
Petz generated Gross Revenue of R$1.1 billion, up 7.2% y/y. while Cobasi reported R$965.6 million, an
increase of 8.6% y/y during the quarter. It is worth noting that the comparison base was particularly strong, as the
Company delivered consolidated Gross Revenue growth of 10.0% y/y in 2Q25.

Performance was primarily driven by volume growth, in an environment of low inflation, with the
Company's internal LTM inflation remaining in the 1%-2% range and no price increases implemented by
suppliers, in contrast to the same period of the previous year. As a result, sales growth represented genuine
volume expansion, reflecting the positive impact of strategic initiatives, including a broader customer value
proposition that further enhanced customer loyalty strategies and strengthened the Company's competitive position.

Performance in 2Q26 reflected a balanced contribution from both digital sales (+9.2%) and brick-and-
mortar stores (+7.4%). The results highlight the Company's consistent operational execution, supported by
increasing store team engagement driven by sales gamification initiatives and internal performance campaigns.
Private label penetration also continued to advance, reaching approximately 12.1% of consolidated sales,
an increase of 2.2 p.p. y/y. driven by penetration of 14.4% at Petz and 9.5% at Cobasi, as detailed in the
Gross Profit section.

Total Gross Revenue

RS million 8.7%
+7.8% 5708 4129

1,955 1,986 2,088 2,021 2,108

1,065 1,087 1142 1105 1,142

889 899 947 916 966

2Q25* 3Q25* 4Q25* 1Q26 2Q26 6M25* 6M26
I Petz T Cobasi

*Pro forma management figures, reflecting the combined results of Petz and Cobasi as if the businesses had been consolidated throughout fiscal year 2025.

Grupo Petz Cobasi's Gross Revenue can be analyzed by:

- Channels: (i) Brick-and-Mortar: sales generated through Petz stores, including Services, and Zee.Now; (ii) Digital: sales generated through digital channels (Petz, Zee.Dog

and Zee.Now), including omnichannel sales (Click & Collect and Ship-from-Store) and e-commerce (orders fulfilled directly from the distribution center); and (iii) B2B Product

Sales: Business-to-Business sales to corporate customers, including Petix and Zee.Dog (international partner pet stores)

- Segments: (i) B2C Product Sales: Business-to-Consumer sales directly to end customers, including Petz, Zee.Now and Zee.Dog's e-commerce operations; (ii) B2B Product

Sales: Business-to-Business sales to corporate customers, including Petix and Zee.Dog; and (iii) Services. 8
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Gross Revenue | Performance by Channel

2Q26 was marked by a more balanced contribution across sales channels. While brick-and-mortar sales
increased 7.4% y/y, digital sales grew 9.2% y/y, highlighting the effectiveness of the Company's
omnichannel strategy and the strength of its customer value proposition.

Brick-and-mortar sales totaled R$1.2 billion in 2Q26, driven by a consistent recovery in customer traffic,
supported by improvements in product assortment, pricing and commercial execution. The quarter was also marked
by unified sales competitions and incentive campaigns across both banners, increasing store team engagement and
reinforcing the strategic importance of physical stores within the Company's omnichannel model.

Digital sales reached R$855.6 million in 2Q26, representing 40.6% of Gross Revenue (+0.5 p.p. y/y). Despite
a highly competitive environment, the Company maintained its leadership position, supported by an omnichannel
model that combines a high level of service, convenience and operational efficiency. Its extensive store network
enables a lower-cost and faster logistics operation, complemented by Click & Collect, providing greater flexibility for
customers. As a result, approximately 75% of orders were delivered within one day. Performance also reflected a
more balanced pricing and commercial strategy, combined with continuous enhancements to the customer journey
and ongoing improvements in customer loyalty initiatives.

In this context, the Clubz and Amigo Cobasi loyalty programs continued to drive purchase frequency and expand
customers' share of wallet. Operational indicators remained strong, while churn continued at low levels, reinforcing
the attractiveness of the Company's value proposition and the increasing engagement of its customer base.

During the quarter, omnichannel sales represented 95% of total digital sales, including both Ship-from-Store and
Click & Collect orders. This performance reinforces the essential role of the Company's store network, not only as a
sales channel but also as a key driver of service quality, convenience and customer experience.

The B2B channel continued to play a complementary role, contributing to fixed expenses dilution and
optimizing manufacturing scale and import operations. Performance during the quarter reflected the
Company's strategic decision to prioritize its own sales channels, maximizing sell-out and strengthening direct
customer relationships. In this context, Petix allocated most of its production capacity to meet Cobasi's demand, with
private label pet pads accounting for more than 80% of category sales in June, demonstrating the continued progress
of operational integration and synergy capture between the two banners. In addition, sell-out of Petix-
manufactured brands and the Zee.Dog brand increased 25.4% through the Company's own channels.

Total Digital Gross Revenue

RS million
40.2% 41.0%
o 21.6% M.4% 24% 40.6% 1693
40.1% 1526
783 827 864 837 856
2Q25* 3Q25* 4Q25* 1Q26 2Q26 6M25* 6M26

[ Digital Gross Revenue Digital Penetration

*Pro forma management figures, reflecting the combined results of Petz and Cobasi as if the businesses had been consolidated throughout fiscal year 2025.
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Gross Revenue | Services

The Services segment delivered strong Gross Revenue growth of 29.0% y/y during the quarter, further
establishing itself as one of the Company's key growth and differentiation drivers.

At Petz, Seres — our veterinary services platform — continued to increase the share of higher-complexity procedures,
including intensive care, surgeries and diagnostic exams. This reinforces the premium positioning of our veterinary
hospitals while contributing directly to the segment's profitability expansion.

“Seres Saude”, our pet healthcare membership and insurance program, continued its consistent growth trajectory
and further strengthened its role as a strategic pillar for driving recurring revenue and customer loyalty. Its
contribution to Services revenue continued to increase, enhancing the benefits of the Company's integrated
ecosystem. Following the launch of its nationwide expansion in 1Q26, the program ended 2Q26 with operations in 31
cities, expanding both its reach and long-term growth potential.

In the Bath and Grooming business, the Company continued implementing an asset-light and scalable micro-
franchise model. Inspired by the successful Pet Anjo/Cobasi model, this initiative is designed to enhance productivity
through higher utilization rates and improved operating efficiency.

The Pet Anjo banner reached 135 operating units by the end of 2Q26, expanding the availability of services across
the Company's store network. This initiative is a key component of the integration strategy, prioritizing formats that
require lower capital investment while maximizing incremental returns and service specialization.

The continued expansion of the Services vertical remains a core element of Grupo Petz Cobasi's value proposition.
Beyond convenience, services serve as a powerful driver of customer engagement and recurring revenue, fostering
cross-selling opportunities and increasing customer share of wallet within the Company's integrated ecosystem.

Services GMV Evolution'

RS million
+24.4%
54.1 54.6 56.5
454 50.6
2Q25 3Q25 4Q25 1Q26 2Q26

M Pet; Cobasi

"GMV (Gross Merchandise Value): Total value of sales generated by the franchise to end customers, before discounts, costs and revenue sharing. This is a non-audited metric
that is not included in the financial statements and differs from Gross Revenue, which reflects only the portion effectively recognized by the operation (take rate)
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Gross Profit

Gross Profit totaled R$836.4 million in 2Q26, an increase of 8.1% y/y, with a Gross Margin of 47.3%,
expanding 0.1 p.p. y/y. The Company's strategy remains focused on delivering profitable growth through a
balanced commercial approach and disciplined pricing, supported by customer loyalty initiatives that continue to
drive both sales volumes and profitability.

Private label products maintained a strong growth trajectory during the quarter, further reinforcing their role as a
key driver of differentiation, customer loyalty and margin expansion:

e Petz: Private label sales increased 20.1% y/y, reaching 14.4% of total sales;
e Cobasi: Private label sales grew 59.9% y/y, representing 9.5% of total sales.

During 2Q26, the Company completed the harmonization of the majority of its commercial agreements
with suppliers. The benefits from these negotiations are expected to begin materializing in 3Q26, as
inventory purchased under previous commercial terms is gradually sold through, with gains expected to
accelerate over the coming quarters.

Gross Profit

RS million
46.8% 47 1%
47.2% 471% 46.4% 46.8% 47.3% o
—— —
—C— SSOESS 1490 1,628
I ] ] ] i l I
2Q25* 3Q25* 4Q25* 1Q26 2Q26 6M25* 6M26

Il Gross Profit =®= % of Net Revenue

*Pro forma management figures, reflecting the combined results of Petz and Cobasi as if the businesses had been consolidated throughout fiscal year 2025

Private Label Share
(%)

12.9% 13.3% 14.2% 135% 14.4%
I I 9 9.5%
6“ 7.0% 7.6% 8“

2Q25 3Q25 4Q25 1Q26 2Q26

- Cobasi - Petz
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Operating Expenses

S e 2Q26 gags Var. 6M26 ik Var.
R$ thousands, unless otherwise stated (pro forma) (pro forma)
Operating Revenue (Expenses) 649,707 605,545 7.3% 1,274,568 1,201,061 6.1%
% of Total Net Revenue 36.8% 37.0% (0.2 p.p.) 36.8% 37.7% (0.9 p.p.)
Selling 504,155 469,270 7.4% 990,229 932,256 6.2%

% of Total Net Revenue 28.5% 28.7% (01p.p.) 28.6% 29.3% (0.7 p.p.)
General & Administrative 143,943 133,518 7.8% 283,872 264,204 7.4%

% of Total Net Revenue 8.1% 8.2% (0.0 p.p.) 8.2% 8.3% (01p.p)
Other Operating Expenses (Income), net 1,610 2,757 (41.6%) 467 4,601 (89.8%)
% of Total Net Revenue 0.1% 0.2% (01p.p.) 0.0% 0.1% (01p.p)

Selling Expenses totaled R§504.2 million in 2Q26, an increase of 7.4% y/y, representing 28.5% of Net Revenue,
a reduction of 0.1 p.p. y/y. Quarterly performance reflected continued revenue growth, store base maturation and
disciplined cost management, with notable efficiencies in freight, occupancy and personnel expenses.

General and Administrative (G&A) Expenses totaled R$143.9 million during the quarter, up 7.8% vy/y.
representing 8.1% of Net Revenue (stable y/y). Performance reflected the dilution of corporate overhead
expenses, partially offset by higher Distribution Center-related costs associated with the expansion of operating
capacity. The Company remains committed to capturing additional efficiencies through disciplined cost
control and continued productivity improvements.

It is important to highlight the Company's operating leverage gains compared to previous quarters. On an LTM basis,
2Q26 reflects a 0.2 p.p. dilution in Selling Expenses and a 0.2 p.p. dilution in G&A, reflecting continued
improvements in operating efficiency.

Other Operating Expenses totaled R$1.6 million, decreasing 41.6% y/y. primarily reflecting lower pre-operating
expenses related to new store openings.

Operating Expenses
% of Net Revenue

37.0% 37.5% 37.7%

37.4%

36.9%

2Q25* 3Q25* 4Q25* 1Q26 2Q26 6M25* 6M26
Il scling B0 G&A [ Other Operating

*Pro forma management figures, reflecting the combined results of Petz and Cobasi as if the businesses had been consolidated throughout fiscal year 2025

WP
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Adjusted EBITDA (IAS 17)

Grupo Petz Cobasi 2Q26 gz Var. 6M26 s Var.
RS thousands, unless otherwise stated (pro forma) (pro forma)

EBITDA 235,851 174,320 35.3% 390,383 268,148 45.6%
(+) Stock Option Plan (2,186) 2,821 - (3,071) 3,063 -
(+) Write-off of Fixed Assets/Investments 3.230 = = 3,230 37 =
(+) Lease Write-offs = - - - 968 (100.0%)
(+) Non-Recurring Results (50,156) (8.977) 458.7% (37.229) 16,812 -
Adjusted EBITDA 186,739 168,163 11.0% 353,313 289,028 22.2%
Adjusted EBITDA Margin (%) 10.6% 10.3% 0.3 p.p. 10.2% 9.1% 11p.p.
Adjusted EBITDA (IFRS 16) 308,524 285,403 8.1% 599,699 523,851 14.5%
Adjusted EBITDA Margin (IFRS 16) (%) 17.5% 17.4% 0.0 p.p. 17.3% 16.5% 0.9 p.p.

Adjusted EBITDA totaled R$186.7 million in 2Q26, an increase of 11.0% y/y, representing an Adjusted
EBITDA Margin of 10.6%. Despite a demanding comparison base, the Company delivered further margin expansion,
reflecting disciplined cost management and operating leverage driven by continued revenue growth.

It is worth highlighting the strong expansion in EBITDA Margin on a sequential basis compared to previous quarters.
In 2Q26, EBITDA Margin alone expanded by 0.9 p.p. compared to the results of the previous four quarters (LTM),
driven by a combination of a 0.5 p.p. improvement in Gross Margin and a 0.4 p.p. dilution in Operating Expenses.

In 2Q26, Non-Recurring Items totaled a net gain of R$50.2 million. This positive result was primarily driven by the
recognition of R$52.9 million in tax credits related to tax efficiency initiatives from prior years, partially offset by (i)
expenses associated with the Business Combination Agreement, including advisory and consulting fees related to
the transaction, and (ii) other non-recurring expenses, including the non-cash recognition of the earn-out related to
the Zee.Dog acquisition.

Adjusted EBITDA (IAS 17) Adjusted EBITDA
RS million Margin (IAS 17) LTM
10.2%

9.1% 079 9:8%

103% 9.5% 9.1% 98% 10 6A)
o1 2%
168 159 159 167
I I I I I 87%
2Q25* 3Q25* 4Q25* 1Q26 2Q26 6M25*  6M26 2Q25* 3Q25* 4Q25* 1Q26 2Q26
[ | Adjusted EBITDA % of Net Revenue Il LTV EBITDA Margin

*Pro forma management figures, reflecting the combined results of Petz and Cobasi as if the businesses had been consolidated throughout fiscal year 2025

Financial Result

Grupo Petz Cobasi 2Q26 a2 Var. 6M26 ks Var.
RS thousands, unless otherwise stated (pro forma) (pro forma)
Financial Results 1,158 1,633 (24.5%) (3.965) 10,823 -
Financial Income 35,158 35,904 (2.1%) 72,476 77,037 (5.9%)
Financial Expenses (34,000) (34,37) (1.1%) (76,441) (66,214) 15.4%

Financial Result recorded a net gain of R$1.2 million in 2Q26, reflecting the Company's solid net cash
position and robust capital structure.

During the quarter, the swap associated with Loan 4131 had a non-cash negative impact of R$125 thousand on
Financial Result, compared with a non-cash positive impact of R$3.9 million in 2Q25.

13
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Net Income

Grupo Petz Cobasi 2Q25 6M25

RS thousands, unless otherwise stated 2Q26 (pro forma) Var. 6M26 (pro forma) T
EBT 152,615 100,479 51.9% 218,317 128,885 69.4%
Income Tax & Social Contribution (52,197)  (30.493) 71.2% (76,228) (37.850) 101.4%
Net Income 100,418 69,986 43.5% 142,089 91,035 56.1%
(+) Non-Recurring Effects Adjusted on EBITDA (50,156) (8.977) 458.7%  (37.229) 16,812 -
(+) Stock Option Plan (SOP) (2,186) 2,821 - (3.071) 3,063 -
(+) Write-off of Fixed Assets/Investments 3,230 = = 3.230 37 =
(+) Lease Write-offs - - - - 968 (100.0%)
(+) Interest in accounts payable to selling 3356 4789 (29.9%) 8.666 8.826 (18%)
shareholders

(+) Swap Impact (4131 Debt) 125 (3.863) - 820 (16,903) -
(+) Tax effects 15,514 78 - 9,700 (1.913) =
Adjusted Net Income 70,302 64,833 8.4% 124,206 101,925 21.9%
Adjusted Net Margin (%) 4.0% 4.0% 0.0 p.p. 3.6% 3.2% 0.1p.p.
Net Income (IFRS 16) 96,477 58,669 64.4% 135,879 71,610 89.7%
Net Margin (IFRS 16) (%) 5.5% 3.6% 1.9 p.p. 3.9% 2.3% 1.7 p.p.
Adjusted Net Income (IFRS 16) 64,865 55,487 16.9% 116,181 80,703 44.0%
Adjusted Net Margin (IFRS 16) (%) 3.7% 3.4% 0.3 p.p. 3.4% 25% 0.8 p.p.

Adjusted Net Income totaled R$70.3 million in 2Q26, an increase of 8.4% y/y, representing an Adjusted
Net Margin of 4.0%. The result reflects the Company's continued operational progress, supported by sales growth,
Gross Margin expansion and greater efficiency in cost management.

Adjustments in Net Income
RS million

——————— 22 32 34 01
Net Income Non-recurring Stock Write-off of Interest in Swap Impact Income Tax  Adjusted Net
2Q26 effects on Option Plan  Fixed Assets/ accounts (4131 Debt) and Social  Income 2Q26
Adjusted Investments payable to Contribution
EBITDA selling

shareholders

14
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Debt

Grupo Petz Cobasi 2Q26 1T26 Var. g Var.

RS thousands, unless otherwise stated (pro forma)

Gross Debt 351,717 386,382 (9.0%) 419.411  (16.1%)
Current Loans and Financing 183,075 186,490  (1.8%) 85,873 13.2%
Noncurrent Loans and Financing 168,642 199,892  (15.6%) 333,538  (49.4%)

Cash & Cash Equivalents and Financial Investments 637,822 544,882 17.1% 729,247 (12.5%)

Net Debt 286,106 158,500 80.5% 309,836 (7.7%)
Adjusted EBITDA (LTM) 671,115 652,539 2.8% 549,719 22.1%
Net Debt/Adjusted EBITDA (LTM) 0.4x 0.2x 0.8x 0.6x (0.1x)
Leverage The Company ended 2Q26 with a solid net
Net Cash / Adjusted EBITDA 12M cash position of R$286.1 million, equivalent to

1.0x 0.4x LTM Adjusted EBITDA.

This performance reflects strong operating cash

0.9x
flow generation during the quarter, which
0.6x . . s
0 4x increased the Company's net cash position
0.9 by R$127.6 million compared to the balance
: . at the end of 1Q26, even after the payment of
- RS$S26.0 million in dividends in May and R$19.2

2Q25*  3Q25*  4Q25* 1Q26 2Q26 million in June related to the earn-out payment
for the Cansei de Ser Gato acquisition.

*Pro forma management figures, reflecting the combined results of Petz and Cobasi as
if the businesses had been consolidated throughout fiscal year 2025

Investments/CAPEX

SRR 2Q26 2Q25 Var. 6M26 (ki Var.
RS thousands, unless otherwise stated (pro forma) (pro forma)

New Stores & Hospitals 2,539 14,057 (81.9%) 7.712 27,806 (72.3%)
Renovation, Maintenance, Logistics & Other 9.630 17,774 (45.8%) 16,072 34,210 (53.0%)
Technology & Digital 21,869 17,858 22.5% 40,901 37.942 7.8%
Total Investments 34,038 49,689 (31.5%) 64,685 99,958 (35.3%)
Non-cash Effects 9,317 1,889 393.2% 5,272 1,309 302.7%

Cash Flow from Fixed & Intangible Assets 43,354 51,579 (15.9%) 69,957 101,267 (30.9%)

Total Capex amounted to R$34.0 million in 2Q26, a decrease of -31.5% y/y. reflecting a more
disciplined capital allocation strategy focused on operational efficiency and cash generation.

Investments in New Stores totaled R$2.5 million, down -81.9% y/y. in line with a slower store expansion
pace and improved capital efficiency per new store.

Investments in Store Renovations, Maintenance, Logistics and Other Projects totaled R$9.6
million, a decline of -45.8% vy/y, primarily allocated to essential operational initiatives and logistics
infrastructure, including Distribution Centers.

Meanwhile, investments in Technology and Digital reached R$21.9 million (+22.5% y/y). primarily
focused on the integration and unification of systems to support the integration of operations and
synergy capture. Additionally, investments included enhancements to the digital customer journey,
platform stability and e-commerce conversion. In 6M26, total investments in Technology and Digital
amounted to R$40.9 million, representing a +7.8% y/y increase.
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Cash Flow
Grupo Petz Cobasi 2Q25 6M25
R$ thousands, unless otherwise stated et (pro forma) Var. 6M26 (pro forma) AL
Cash Flow from Operating Activities 213,394 168,382 26.7% 211,807 230,964 (8.3%)
Income Before Taxes (ex non-cash effects) 194,632 205,149 (5.1%) 380,841 317,186 20.1%
Operating Working Capital 17,187 (42,1006) - (42,520) (78,818) (46.1%)
Other Assets/Liabilities 19,465 19,479 (0.1%) (63,049) 32,349 -
Income Tax and Social Contribution Paid (4,388) (16) = (18,163) (910) =
Interest Paid on Borrowings and Financing (13,502) (14,124) (4.4%) (45,302) (38,843) 16.6%
Cash flow from Investing activities (61,801) (52,083) 18.7% (531,694) (102,773) 417.3%
Cash payment to shareholders - - - (320,787) - -
Related-party loans 537 = = (121,968) = =
Purchase of Property, Plant and Equipment (43,355) (51,578) (15.9%) (69.956) (101,268)  (30.9%)
Investments (18,983) (505) - (18,983) (1.505) -
Cash Flow from Financing Activities (58,654) (952) - (58,925) (1,197) -
Debt raised 635 657 (3.3%) 635 657 (3.3%)
Payments of Loans and Financing (33,333) (482) - (33.333) (955) -
Capital Increase - - - - 228 (100.0%)
Dividends Payment (25,956) (1127) - (26,227) (1127) -
Free Cash Flow, Net 92,939 115,347 (19.4%) (378,812) 126,994 -
Cash BoP + Financial Applications 544,882 613,900 (11.2%) 1,016,634 602,254 68.8%
Cash EoP + Financial Applications 637,822 729,247 (12.5%) 637,822 729,247 (12.5%)

2Q26 was marked by strong operating cash flow generation, totaling R$213.4 million, reflecting the
Company's consistent EBITDA-to-cash conversion, one of its key differentiating factors. Performance was
driven by cash earnings and a positive working capital contribution, primarily resulting from lower inventory days and
improved supplier payment terms.

Net Cash Flow reached R$92.9 million during the quarter, after investing activities of R$61.8 million.

During the quarter, the Company disbursed R$33.3 million for debenture amortization, R$26.0 million in dividends
paid in May, and R$19.2 million related to the earn-out payment for the Cansei de Ser Gato acquisition. Excluding
these non-recurring cash outflows, Free Cash Flow would have totaled R$171.1 million.

Note: In 6M26, the Company made the following payments: (i) R$320.8 million to Petz shareholders in January, related to the “cash portion” under the
Business Combination Agreement; (i) R$122.5 million in loans to the only shareholders who expressed an interest in pursuing legal discussions
regarding the potential non-incidence of income tax on capital gains arising from the share exchange transaction; and (i) R$39.5 million in cash

outflows related to non-recurring expenses associated with the Business Combination Agreement, including advisory and consulting fees related to
the transaction.

2Q26 Cash Flow

RS million
+R$92.9 mm
777777 L i () ey (14) i 0 W
195 Includes m ”””
R$19.2 Include_s.
million related R$33:3 million
to the in debenture
CDSG amortization 638
acquisition and
earn-out R$26.0 million
in dividend
payments
BoP + Income Operating Other Income Tax Interests Cash Cash EoP+
Financial Before Working Assets/ and Social Flow from  Flow from Financial
Applications IncomeTax  Capital Liabilities  Contribution Investing Financing Applications
(post Activities  Activities
exclusion of
non-cash
effects)
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petz cobasi

IAS 17 - Balance Sheet

Grupo Petz Cobasi

RS thousands, unless otherwise stated
ASSETS

Current Assets

Cash & Cash Equivalents

Financial applications

Accounts Receivable

Inventories

Recoverable Taxes and Contributions
Other Credits

Noncurrent Assets

Financial Applications

Related Parties

Derivative Instruments

Other Credits

Recoverable Taxes and Contributions
Deferred Income Tax and Social Contribution
Judicial Deposits

Property, Plant and Equipment

Intangible Assets

Total Assets

LIABILITIES & SHAREHOLDERS' EQUITY
Current Liabilities

Suppliers

Supplier under a reverse factoring arrangement
Loans, Financing and Debentures

Payroll and Related Taxes

Tax Obligations

Dividends Payable

Accounts payable for the acquisition of subsidiaries
Accounts Payable

Loyalty Program

Non-current Liabilities

Loans, Financing and Debentures

Accounts payable for the acquisition of subsidiaries
Other Payable

Provisions for Civil and Labor Risks

Shareholders’ Equity

Capital

Share premium reserve
Capital Reserves

Reserve for Options Granted
Treasury Shares

Special share premium reserve
Equity adjustment

Profit Reserves

Total Liabilities and Shareholders’ Equity

2Q26

2,400,519
193,215
444,021

680,097
824,47
197.436

61,279

2,864,512
586
125,095
3.945
8.010
75,966
51,030
1,365,948
1,233,932

5,265,031

1,637,540
869114
23,083
183,075
172,499
99.277

49
150,849
117,923
2167

226,029
168,642
3450
13,743
40,194

3,401,462
1,324,219
471,469
781,879
25,190
(15.,445)

814,150

5,265,031

1Q26

2,266,365
129,664
414,650
666,971
833,946
156,872

64,262

2,921,540
568
122,505
2,072
3.930
8.270
82,046
49,053
1.416,378
1,236,718

5,187,905

1,634,347
853,193
25,871
186,490
183,298
69,71
26,005
160,978
107,635
21166

250,721
199,892
3.380
13,126
34,323

3,302,837
1.324,219
471,469
781,930
27,375
(15,445)

713,289

5,187,905

2Q25

(pro forma)

2,391,931
245,385
480,372
661,081
796,165
154,366

54,562

2,291,194
3490

3.929
8795
78,707
52,204
1370,970
773,099

4,683,124

1,249,552
716,989
29,831
85,873
163,033
86,471
17
2,063
144,328
20,847

508,575
333,538
125,279
11,781
37.977

2,924,999
2,133,265
189,642
39,505
113,536
(77.513)
24,825
(129,416)
631,155

4,683,126
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2Q26 Results petz cobasi

IAS 17 - Cash Flow - Indirect Method

Grupo Petz Cobasi . 2Q26 2Q25 6M26 6M25
RS thousands, unless otherwise stated (pro forma) (pro forma)
Cash Flow from Operating Activities 213,353 163,582 211,674 223,788
Operating Profit before income tax 152,615 100,936 218,317 131,501
Depreciation & Amortization 84,394 75,428 168,087 150.194
Provision for Inventory Losses 1466 (703) 8,871 (5.863)
Recognized options granted (2185) 2,820 (3.070) 3,062
Interest on Loans and Financing 13,607 11,546 28,440 12,870
Recognition - unduly payments (76,268) - (76,268) -
Interest on amounts unduly paid (88) (1.317) (180) (1.421)
Write-offs of Fixed Assets 2,222 2183 1,836 2,201
Loyalty Program 10,180 8,742 19,514 15,389
Provision for Civil and Labor Risks 5.871 1110 6,627 1170
Monetary adjustment of judicial deposits - (330) - (634)
Income from financial investments (41) (4.800) (133) (7.176)
Interest in accounts payable to selling shareholders 5,945 4,789 1,793 8.826
Depreciation & Amortization - Refund of Improvements - (55) - (109)
Working Capital Variation 36,652 (22,627) (105,569) (46,469)
ASSETS

Accounts Receivables (13,126) (46,173) (22,529) (21,717)
Inventory 8,010 38,627 18,406 30,460
Recoverable Taxes and Contributions 22,576 36,318 15,613 58117
Other Credits 990 (6.666) (13.834) (15,660)
LIABILITIES

Suppliers 22,303 (34,560) (38.397) (87.561)
Payroll and Related Taxes (10,799) (3.496) (11.416) 4,201
Taxes Payable 1,246 (106) (25,030) 3,251
Accounts Payable 5,452 (6.571) (28,382) (17.560)
Income Tax and Social Contribution Paid (4.388) (16) (18,163) (910)
Interest Paid on Borrowings and Financing (13,502) (14,124) (45,302) (38.843)
Cash flow from Investing activities (91,148) (112,059) (533,989) (237,209)
Cash payment to shareholders = = (320,787) -
Financial Applications (29.347) (102,230) (2.295) (187,240)
Investments (18,983) (505) (18,983) (1,505)
Related-party loans 537 = (121,968) =
Purchase of Property, Plant and Equipment (43,355) (51,578) (69.956) (101,268)
Redemption of financial investments = 42,254 - 52,804
Cash Flow from Financing Activities (58,654) (952) (58,925) (1.197)
Debt Raised 635 657 635 657
Repayment of borrowings and financing (33,333) (482) (33.333) (955)
Capital increase = = = 228
Dividends Payment (25,956) (1127) (26,227) (1127)
Free Cash Flow, Net 63,551 50,571 (381,240) (14,618)
Cash BoP 129,664 194,814 574,456 260,004
Cash EoP 193,215 245,385 193,215 245,385
Cash BoP + Financial Applications 544,882 613,900 1,016,634 602,254
Cash EoP + Financial Applications 637,822 729,247 637,822 729,247
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2Q26 Results

petz cobasi

Annex | - EBITDA Reconciliation - Financial Statements vs. Adjusted EBITDA

Grupo Petz Cobasi 2Q26 2Q25 e 6M25
RS thousands, unless otherwise stated (pro forma) (pro forma)
Earnings Before Interest Tax (EBIT) 240,950 136,420 364,840 195,768
Equity pickup (43,725) = (49.742) -
Earnings Before Interest Tax (EBIT) 197,225 136,420 315,098 195,768
(+) Depreciation & Amortization 83,864 74,845 167,182 149,032
(+) Depreciation - Right of Use (CPC 06 (R2)/IFRS 16) 78,813 80,295 158,376 158,172
EBITDA 359,902 291,560 640,656 502,972
(+) Rental Expenses (121,784) (117,240) (246,385)  (234,823)
EBITDA IAS 17 238,118 174,320 394,271 268,149
(-) Stock Option Plan (SOP) (218¢) 2,821 (3.07) 3.063
(-) Lease discounts (674) = (1.812) -

(-) Write-off of Fixed Assets/Investments 3230 - 3230 (37)
(-) Right of use (CPC 06 (R2)/IFRS 16) Write-off (1.592) - (2,075) 967
(-) Non-Recurring Result (50,156) (8.977) (37.229) 16,886
Adjusted EBITDA 186,740 168,163 353,314 289,028
Adjusted EBITDA IFRS 16 308,524 285,403 599.699 523,851
Annex Il - IFRS 16 Impact - Income Statement

Grupo Petz Cobasi 2Q26 -
RS thousands, unless otherwise stated IAS 17 IFRS 16

Gross Revenue from Products and Services 2,107,541 2,107,541 -
Taxes and other Deductions (340,583) (340,583) -
Net Revenue from Products and Services 1,766,958 1.766,958 -
Cost of Goods Sold and Services Rendered (930,512) (930,512) -
Gross Profit 836,446 836,446 -
Operating Revenue (Expenses) (684,988) (639,220) (45,768)
Selling (573,701) (532,363) (41,338)
General & Administrative (160,515) (157,931) (2,584)
Other Operating Income (expenses), net 49,227 51,074 (1.847)
Operating Profit before Financial Income 151,458 197,226 (45,768)
Financial Results 1,158 (49,339) 50,497
Financial Income 35,158 35,158 =
Financial Expenses (34,000) (84,497) 50,497
Earnings before Income Tax and Social Contribution 152,616 147,887 4,729
Income Tax and Social Contribution (52197) (51.410) (787)
Net Profit 100,419 96,477 3,942
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Annex Ill - IFRS 16 Impact - Balance Sheet

Grupo Petz Cobasi 2Q26

RS thousands, unless otherwise stated IAS 17 IFRS 16
ASSETS

Current Assets 2,400,519 2,399,319
Cash & Cash Equivalents 193,215 193,215
Financial applications 444,021 444,021
Accounts Receivable 680,097 680,097
Inventories 824,471 824,471
Recoverable Taxes and Contributions 197,436 197,436
Other Credits 61,279 60,079
Noncurrent Assets 2,864,512 4,498,725
Financial Applications 586 586
Related Parties 125,095 125,095
Derivative Instruments - -
Other Credits 3,945 3.945
Recoverable Taxes and Contributions 8,010 8,010
Deferred Income Tax and Social Contribution 75,966 186,718
Judicial Deposits 51,030 51,030
Property, Plant and Equipment 1,365,948 1,365,948
Right-of-use asset - 1,532,680
Intangible Assets 1,233,932 1,224,713
Total Assets 5,265,031 6,898,044

LIABILITIES & SHAREHOLDERS' EQUITY

Current Liabilities 1,637,540 1,898,146
Suppliers 869,114 869,114
Supplier under a reverse factoring arrangement 23,083 23,083
Loans, Financing and Debentures 183,075 183,075
Payroll and Related Taxes 172,499 172,499
Tax Obligations 99,277 99,277
Loyalty Program 21,671 21,671
Dividends Payable 49 49
Accounts payable for the acquisition of subsidiaries 150,849 150,849
Other Obligations 117,923 79.236
Lease liabilities right-of-use (IFRS 16) - 299,293
Non-current Liabilities 226,029 1,813,962
Loans, Financing and Debentures 168,642 168,642
Accounts payable for the acquisition of subsidiaries 3,450 3.450
Other obligations 13,743 13,743
Provisions for Civil and Labor Risks 40,194 40,194
Lease liabilities right-of-use (IFRS 16) = 1,587,933
Shareholders’ Equity 3,401,462 3,185,936
Capital 1,324,219 1,324,219
Share premium reserve 471,469 471,469
Capital Reserves 781,879 781,879
Reserve for Options Granted 25,190 25,190
Treasury Shares (15,445) (15,445)
Profit Reserves 814,150 598,624
Total Liabilities and Shareholders’ Equity 5,265,031 6,898,044

Var.

1200

(1,634,213)

(110,752)

(1532,680)
9.219

(1,633,013)

(260,606)

38,687
(299.293)

(1,587,933)

(1587,933)

215,526

215,526

(1,633,013)
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Annex IV - IFRS 16 Impact - Cash Flow

Grupo Petz Cobasi 2Q26 ¥

RS thousands, unless otherwise stated IAS 17 IFRS 16 ar
Cash Flow from Operating Activities 213,353 337,208 (123,855)
Operating Profit before income tax 152,615 147,886 4,729
Depreciation & Amortization 84,394 83,864 530
Depreciation - Right of Use Asset (CPC 06 (R2)/ IFRS 16) - 78,813 (78.813)
Interest expense - Right of use asset (CPC 06 (R2)/IFRS 16) - 52,526 (52,526)
Provision for Inventory Losses 1466 1466 =
Recognized options granted (2.185) (2.185) -
Interest on Loans and Financing 13,607 13,607 =
Recognition - unduly payments (76,268) (76,268) -
Interest on amounts unduly paid (88) (88) -
Write-off of Fixed Assets/Investments 2,222 1577 645
Loyalty Program 10,180 10.180 -
Provision for Civil and Labor Risks 5.871 5,871 -
Income from financial investments (41) (41) -
Interest in accounts payable to selling shareholders 5,945 5,945 =
Working Capital Variation 36,652 35,072 1,580
ASSETS

Accounts Receivables (13,126) (13,126) =
Inventory 8,010 8,010 -
Recoverable Taxes and Contributions 22,576 22,576 -
Other Credits 990 990 -
LIABILITIES

Suppliers 22,303 22,303 -
Payroll and Related Taxes (10,799) (10,799) -
Taxes Payable 1,246 1,246 -
Accounts Payable 5,452 3.872 1,580
Income Tax and Social Contribution Paid (4.388) (4.388) -
Interest Paid on Borrowings and Financing (13,502) (13,502) -
Cash Flow from Investing Activities (91,148) (90,991) (157)
Financial applications (29.347) (29.347) -
Investments (18,983) (18,983) -
Related-party loans 537 537 -
Purchase of Property, Plant and Equipment (43,355) (43,198) (157)
Cash Flow from Financing Activities (58,654) (182,666) 124,012
Debt raised 635 635 =
Repayment of borrowings and financing (33,333) (33,333) -
Dividends Payment (25,956) (25,956) -
Payment of Right of use asset (CPC 06 (R2)/IFRS 16) - (124,012) 124,012
Free Cash Flow, Net 63,551 63,551 -
Cash BoP 129,664 129,664 =
Cash EoP 193,215 193,215 =

22



GRUPO

etz cobasi

Juntos no cuidado. Unidos no afeto.

ri@petzcobasi.com.br | ri.petzcobasi.com.br/en

Rafael Siqueira - CFO & IRO
Marcos Benetti - IR, M&A and New Business Manager
Nicole Caputo — IR Consultant
Larissa Boness - IR Analyst



